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Abstract

In present, tourists search data about tourism via internet by themselves.
Therefore, to increase the communication channels, the current real-time travel. This
research aims to 1) Development of a database system to store community capital,
community and tourism needs / behavior of tourists in Community Resources along
Khmer Heritage in The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor Thom) 2)
Development of a tourist guide system in Community Resources along Khmer Heritage
in The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor Thom) 3) Develop to
present historical and cultural stories along the route with Community Resources along
Khmer Heritage in The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor Thom) 4)
website Development in presenting travel stories with with Community Resources
along Khmer Heritage in The Southern Isan-Cambodia (Phimai-Angkor Wat/Angkor
Thom) 5) Develop Facebook Fan Pages to increase public relations channels with
Community Resources along Khmer Heritage in The Southern Isan-Cambodia (Phimai-
Angkor Wat/Angkor Thom)

Evaluation results of Data Collection Using Mobile. It is evaluated by
researchers and community with relevant agencies. Usability of data storage and
display in digital maps, benefits of data analysis for creating routes and activities, Data
is stored digitally, not lost, can be viewed at any time. Easy map view.

Evaluation results of Mobile Application with In-depth interview Tourist is 45
years old earning more than 50,000 baht. Travelers are satisfied with the mobile
application Tourist Guide System. The system allows visitors to access information,
routes and activities. It should not be filled in to log in. Because | do not want to use.

Presentation of Cultural Tourism: Exploring ways to increase Tourism’s Impact
with Community Resources along Khmer Heritage in The Southern Isan-Cambodia
(Phimai-Angkor Wat/Angkor Thom) . Tourist like cartoon characters of Mani Nil and
Tawan. Three-dimensional travel video is interesting, colorful, comfortable, only 2.35
minutes presentation time is not boring, so the interest to travel along the route

offered.



Evaluation results of Website to meet the needs of tourists in accordance with
community life. Includes the story of a community near the castle, link between the
castle and the community, Cultural, Activities, Language, Dressing, Traditions, Product
etc. The presentation is divided into the content of the tourist attraction. Both the
castle and the community. It provides access routes for tourist attractions in the form
of maps and highlights of the community. Bring information from the website to create
a pocket invasion to Community Resources along Khmer Heritage in The Southern Isan-
Cambodia (Phimai-Angkor Wat/Angkor Thom)

Evaluation results of Facebook Fan Pages to Increase communication channels
and public relations activities. Can increase communication channels and promote
tourism activities. Have to post to promote continuously. It has 1301 views. The video
of carving the candle at Wat Doem temple was visited by 2,000 views.

Evaluation results of information system multimedia and Facebook Fan Pages.
Development of information technology and communication for public relations and
promotion with mobile application web applications Multimedia and Facebook Fan
Pages. Responds to tourism, encourages and encourages the community to offer
knowledge from a unique capital. Community-based tourism activities are encouraged
on Cultural Tourism Route with Community Resources along Khmer Heritage in The
Southern Isan-Cambodia. The distribution of tourists and distribution to the
community. Help disseminate information in the community such as tradition,
language, dress, food, silk, herb etc. Knowledge is unique to the community. The

difference is that it becomes a cultural tourism community.
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