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ABSTRACT
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Project Title : Local Experience Management Designed to Promote
Thainess Tourism Based on Local Cultures of Mae Klong

River Basin’s Communities in Ratchaburi Province

Investigator : Preeyaporn Thongphud E- mail Address : pp_budsaba@hotmail.com

Chonchicha Punsawang  E- mail Address : miss_a-o-m@hotmail.

Project Period : June 1, 2017- May 31, 2018

This research had 2 conjoined studies. The purposes of this research were 1)
to construct development and management model on Thainess Tourism network
based on local cultures of Mae Klong river basin 2) to construct a model of local
experience development based on arts and cultures in promoting tourism on
Thainess way of life Mae Klong river basin in Ratchaburi Province 3) to find the way in
organizing local experience in promoting Tourism on Thainess way of life of Mae
Klong river basin in Ratchaburi Province using both qualitative and quantitation
research. Tourist datas were collected by questionnaire for quantitative research and
analized datas by percentage mean and standard deviation, collecting data from
government officers and private organization officers by deep interviewing, observing,
group meeting, content analyzing and description were used to represent datas for
qualitative research. The finding were as follows:

1. Model in developing and managing Thainess way of life tourism network
had 3 steps 1) planning in working in the tourism network together in providing
activities to develop network., goals, management process and staff who took
responsibility in working for the network 2) processing the activities to develop
network through focus group, study tour and organized Thainess tourism fair 3)
evaluating on network activities by setting Thainess tourism network in 3 step, the
first step, was setting network to do the plans to develop the network, focus group
was used in this step, the second step was developing network through meeting
among the members of the network to provide about tourism activities together,
announcement and co with government and private organization, evaluated network
output and the last step was expanding network by receiving new tourism members

and joined with the other tourism places.


mailto:pp_budsaba@hotmail.com

2. The model of local experiences based on arts and cultures named .

“C Thainess Model” leads to 5 tourism programs and 2 tourism route styles those
were 5 routes of one day trip, 1 routes for 2 days - one night trip. The way to
promote Thainess tourism networks in Ratchaburi Province about tourism product
should provide the position of the market for Thainess tourism and develop
products those are congruous to identities of the communities clearly. About the
cost of products should find the way to promote marketing value especially value of
arts and cultures identities of the communities, analyzing whole of the cost, About
the channels for distributing should create many online channels including clip
videos, Email, line, Facebook and Youtube. About marketing promoting should join
the activities in marketing promoting of both government and private organizations,
to make offline and online information and have more directly contact with the
tourism places.

Keyword : local experience, Thainess tourism, community culture, Mae Klong

river basin.
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