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Abstract

The purposes of this research were 1) to survey and analy the current
condition of arts and culture experiences to promute Thainess tourism on Maeklong
basin in Ratchaburi provinces) 2) to develop experiences based on arts and culture
through the community participated process and 3) find the way to develop network
Thainess tourism based on local cultures of Maeklong river basin. Both qualitative
and quantitative research strategies were used in the research Questionairs were
used to collect datas from 400 tourists. Percentage and standard deviation were
used to analy datas in qualitative research. Deep interviewing, observing, group
meeting were used to collect datas and content analysis and description were used
in qualitative research. The research finding were as follow.

1) Local experiences based on arts and cultures on Thainess tourism on
Maeklong basin in Ratchaburi province were Thai-Yuan making cloth, paper sculpture,
making coconut sugar sightseeing the way of life along the cannel visiting the temple,
seeing painting at WatYaiNakonchum, ancient historic places number 18, Big shadow
showing, Thai-Yuan dance, longdrum dance, Mon food cooking, local native dressing
and the words for developing the model of experiences based on arts and culture
were C THAINESS Model, C = Culture, T = Tourism, H = Happiness, A = Activity, | =
Identity, N = Network, E = Experience, S = Sage villager and S = Sharing and can be
derived 5 tourism programs And 2 types of the tourism routes those were 5 routes
for one day trip and 5 routes for two days - one night trip. About the way to
promote Thainess Tourism to be network in Ratchaburi province about the tourism

products, should provide the marketing position of Thainess Tourism and developing


mailto:pp_budsaba@hotmail.com

BN

product those congruous with the identities of the communities. About the cost of
the products should add marketing value on arts and cultures those were identities
of the community. About distributing channels should have many channels online
such as VDO-clip, Email, Line, Facebook and Youtube. About marketing promoting
should join with marketing promoting activities of both government and private
tourism organization offices, giving information through offline and online and try to
contact with the tourism places directly.

Keyword: Developmental model Local experience, art and cultures, Thainess

tourism.
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