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Abstract

This research aimed to explore the personality and competency of health tourism
personnel in Nakhon Si Thammarat. Sample of this study consisted of 400 tourists/
customers which were accidental sampling. Data were collected by questionnaires.

The result indicated that 1) even though the level of overall experience were high
but the level of customers’ expectation were higher than the level of experience in every
dimension. 2) There were 4 highest gap between customers’ expectation and
the customers’” experience namely a) ability to effectively deal with customers’ complaints,
b) ability to book/ amend/ cancel service correctly, c) treat every customer equally, and
d) ability to give first aid, respectively.

This research aimed to explore the personality and competency including core
competency, generic competency and functional competency of health promoting
personnel in Nakhon Si Thammarat. Sample of this study consisted of 100 health promoting
personnel in Nakhon Si Thammarat which were convenience sampling. Data were collected
by questionnaires.

The results of this study showed that 1) the personnel’s personality comprises 3 Ws
namely; Wellness, Well-spoken, and Well groomed, 2) the core competency comprises
3 competencies namely; integrity, responsibility, and customer focus, 3) the generic
competency comprises 5 competencies namely; communicate in Thai and in English
fluently, problem solving, manage and resolve conflict situation, creating ambiance and
cultural awareness, 4) the manager’s functional competency comprises 4 competencies
namely; leading for results, financial awareness, strategic thinking, including planning and
organizing, 5) the therapist’s functional competency comprises 4 competencies namely;
skillful, safety awareness, receive and process reservation, and promote products and
services to customers.

The gap analysis between tourist’s expectation and perception reveal that
the highest gap as follows; 1) ability to effectively deal with customer complaints, 2) ability
to book/ change/ cancel service correctly, 3) treat every customer equally, and 4)abilty to
give first aid repectively.

In phase 2, the results indicated that the training curriculum which is developed
based on the research finding in phase 1, can be used as a model for developing health
tourism personnel potentiality of Nakhon Si Thammarat. The result of assessment of
experiment on using the curriculum showed that the post test average scores were
significantly higher than the pretest average scores and also the effectiveness index (E.I.) was
0.52. The results also showed that the trainees’ satisfactions on the training program were

at the highest level especially the training content.
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