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Abstract

The research aims to 1) study on demographic characters of target foreign tourists
under the LINK Project 2) study on travel motivation of target foreign tourists under the LINK
Project 3) study on needs and expectations on tourism products and services of target
foreign tourists under the LINK Project. Qualitative Method was applied. Documentary
research, in-depth interviews, e-mail surveys and focus groups were taken with
representatives of foreign offices of Tourism Authority of Thailand (TAT), Professional Tourist
Guides Association of Thailand.

The results, demographic characters of target foreign tourists under the LINK Project
are male and female tourists. The numbers of female tourist have been increasing. Most of
them are 25-34 years old. The segments of less than 25 years old and more than 55 years
old are increasing. Most of the tourists are professionals in many areas and officer workers
with 20,000 — 40,000 USD income. The objectives of travel are relaxing on holidays. Their
motivation are escaping their environments, seeking new experiences, staying in charming
nature sites and promoting good health. Most of tourists are free independent travelers, first
time visitors to Thailand. Average days of visit are 15-20 days and average spending is 4,700
USD. Top attractions for tourists are natural destinations, beach destinations, and urban
cultural tourism. The number of nights of tourists who stays overnight in the destination are
similar around 3-2 nights. While, the tourists who do not stay overnight, concerning about
safety and cleanliness. The tourists prefer small resorts which represent localism,
cleanliness, safety and privacy. Most of tourists have basics knowledge about Thailand.
Then, they favor cultural tourism, gastronomy tourism and active tourism such as biking,
trekking, scuba diving, kayaking. They are focusing on real experiences, seeking tourism
products that provide new experiences and variety of experiences. Prefer handicraft

souvenirs and souvenirs that promoting good health.
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