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Abstract

The research aims to study on cultural management for local experience tourism of
second-tier destinations in Thailand under the LINK Project and The approaches of cultural
management for local experience tourism. Qualitative methods were applied. Observation, in-
depth interviews, group interviews, focus groups were taken with leaders of local communities,
local scholars, villagers, managers and offices who involve with cultural management for
tourism in local community in 11 provinces which are Mae Hong Son, Sukhothai, Phetchaburi,
Samut SongKhram, Trat, Chumphon and Ranong, Phang Nga, Nakhon Si Thammarat, Trang and
Loei. The results found that there are 4 types of the cultural management in tourism
destinations.

1) Citizens in community take actions on cultural management. Knowledge collection
are storytelling by family members, notice from family members, exchange of knowledge and
learning on their own. The tangible of cultural inheritance are offering tourists walking and
seeing local lifestyles, watching the demonstrations of cultural activities, staying in homestays,
participation in active activities, having local food and learning in learning center. While, the
intangible of cultural inheritance are storytelling about religions, local knowledge, atmosphere
of community linked to spirits, values, happiness, feeling of home of the community.
Participation in tourism activities, income from tourism, creating pride in values of culture
community, persuasion young generations to join, learn and inherit local culture and co-
working with external organizations are the methods of local cultural preservation.

2) Entrepreneurs who are local citizens take actions on cultural management.
Knowledge collection are learning within family, notice from family members and learning on
their own. The tangible of cultural inheritance are offering tourists listening in lectures,
watching the demonstrations of cultural activities, participation in active activities, walking and
seeing local lifestyles and having local food and learning in learning center. While, the
intangible of cultural inheritance are storytelling about religions, local knowledge and history.
Allowing tourist to have ‘sense of effort’ by do-it-your-self (DIY) activities which effect on
mental values and pride of culture. Methods of local cultural preservation are creation of
occupations for citizens, promoting of cultural tourism activities, building reputation of
entrepreneurs in order to attract tourists and co-working with external organizations.

3) Entrepreneurs who are local citizens are co-working with local citizens in community.

Knowledge collection are learning from the ancestors, learning within family, notice from



family members and learning on their own. The tangible of cultural inheritance are offering
tourists listening in lectures, walking and seeing local lifestyles, watching the demonstrations
of cultural activities, participation in active activities and learning by tourists themselves in
learning center. While, the intangible of cultural inheritance are storytelling by the senior
citizens in communities which represent the happiness of storyteller and feeling the sense of
respect from other villagers. Methods of local cultural preservation are harmony from apply
traditional culture and young generation’ s needs with the idea of preservation on tradition
culture. Moreover, creation of tourism activities offers the sense of tradition cultural values.
Co-working with external organizations is also apply.

4) Entrepreneurs who are not local citizens take actions on cultural management.
Knowledge collection are learning, researching, experiment for knowledge. The tangible of
cultural inheritance are offering tourists listening in lectures, watching the demonstrations of
cultural activities, participation in active activities, walking and seeing local lifestyles and
learning in learning center on their own. While, the intangible of cultural inheritance are taking
care of others like family, helping each other, generously sharing knowledge with tourists.
Methods of local cultural preservation are creation of occupations for local citizens to
participate on promoting local culture. Applying to be self-management organizations and be
the best practice case for attraction the tourists.

The approaches of cultural management for local experience of second- tier
destinations in Thailand under the LINK Project divided in 2 parts which are: 1.The main
obstacles of cultural management are lack of knowledge on tourism management and in-
depth of cultural knowledge, less variety of tourism activities, unattractive of cultural activities
and ineffective of tourism information and cultural knowledge. 2. There are 9 issues of the
approaches of cultural management for local experience 1) Targeting the objectives of
management of local experience tourism 2) Readiness of cultural managers 3) Enhancing
potential of cultural managers 4) Management of cultural knowledge 5) Cultural inheritance
management 6) Cultural preservation 7) Management for tourist activities representing local
experience 8) Communication management to tourists and 9) Co-working with external
organizations
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