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Abstract

The Development and Management of Cross-Border Tourism between Thailand
and Cambodia has defined fourth research purposes, 1) to learn the basics and the key
elements associated with tourism in the Cross-Border Tourism between Thailand and
Cambodia 2) to study the problems and obstacles involved in the tourism development
of the Cross-Border Tourism between Thailand and Cambodia 3) to study the problems
and obstacles related to investment trades linked to the product and the travel service
of the area Cross-Border Tourism between Thailand and Cambodia and 4) to propose
ways to development and management with tourism in the Cross-Border Tourism between
Thailand and Cambodia. This research methodology used Mixed-method Research, to
combines Quantitative Research together with Qualitative Research together with
document research and related research. The sample groups were in the manner of
integration information providers as well as government officials, travel operators, traders,
and visitors. The data collect used In-depth interview together with focus group for
Qualitative Research and used the questionnaires for Quantitative Research. The method
makes use of monitoring data to use the Data Triangulation and analysis by Diamond
Model. The results, main areas of the Cross-Border Tourism between Thailand and
Cambodia potential have seven areas, divided into the upper Thai-Cambodian border,
consisting of 1) Nam Yun ,Ubon Ratchathani, 2) Sa Ngam, Sisaket Province, 3) Chong Chom,
Surin Province, and 4) Chong Sai Taku, Buri Ram Province and the lower Thai-Cambodian
border, consisting of, 5) the permanent border crossing of Ban Khlong Luek, Sa Kaeo
Province, 6) Permanent border crossing, Ban Laem, Chanthaburi province and 7) the
permanent border crossing of Ban Hat Lek, Trat Province. Problems and obstacles related
to tourism development and related to trade Investment linked to tourism products and
services of the Thai-Cambodian border area showed have problem with the internal and
external factors. In addition, the internal factors were the tourist location, tourist
attractions and travel resources, development of facilities, management of the relevant
agencies, access routes link and People's way of life. For the external factors were Policies
and laws of each country, international relations, transportation and security. And
guidelines for creating trade cooperation investment and tourism in the border area
between Thailand and Cambodia must establish Government-level Cooperation with the
Government (G2G) together with the creation of wide-scale cooperation "Regional"
framework of policies were important and finding ways to create cooperation at the border

areas of all sectors related.
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