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Abstract

This research aims to study the strengths, attitudes and Halal knowledge of
entrepreneurs and related people in the restaurant business in order to create incentives to
develop to be certified Halal restaurant with good customer service. Also this research studies
both supporting factors and barriers to Halal potential restaurants, succeeding in turning Halal
certified restaurant. Statistical tools consist of descriptive statistic, Pairwise tests, Probit model,
and Structural Equation Model (SEM). We divide restaurants into 3 categories namely certified

Halal restaurant, non-certified Halal restaurant, and Halal potential restaurant.

The results display on average certified Halal restaurants and restaurants in hotels have
higher level of service thannon-certified Halal restaurant. Main factor resulting in restaurant
upgrading services is to the creativity and innovation composing of developing new ideas, new
production methods, new service, and new markets. Restaurants that are financially rigorous

tend to leverage less service.

Factors resulting in restaurant maintain and apply for Halal certificate are to high market
demand (HMD), industrial competition (IC), government support (GS), Halal practice (PRAC),
information and knowledge about Thai Halal certification (IIRb), Halal attitudes towards non-
Muslim consumers (ATHf) (Having a certificate increases non-Muslim consumer demand, and the
certificates are familiar and accepted by both local-Muslim and local-non-Muslim consumers).
On the other hand, cost and time of Halal certification procedure affect negative direction
(ATHe).

In-depth interviewing shows that Halal certification procedure which manage by the
Central Islamic Council of Thailand (CICOT), regulation and cost, is not clear. We also observe
that Halal certification procedure fee for restaurant approval is based on manufacturing
definition. In addition Tourism Authority of Thailand (TA) also conducts activities promoting and
issuing certificates on behalf of TAT. This causes certain restaurant owners overlook the matter

of the Halal certification issuing by CICOT.
This study succeeds in giving 5 policy recommendations.

1) Supporting for upgrading of restaurant customer service: Enhancing market
environment in order to have restaurant entrepreneur see the potential profit via

innovation and creativity.



2)

3)

4)

5)

Communication and Providing Information: Government agents should choose or
create media that can encourage entrepreneur in a way that create new opportunities
for development. This impacts the development of tangible decorations, style and
services to become cleaner and modern. Beside, government should communicate and
promote the procedures of applying a Halal Certificate to the entrepreneur; specifically,
clarifying that Halal Certificate is not a burden to the restaurants. The understanding will
encourage the entrepreneurs applying the Halal Certificate. If Halal Certificate is
trustworthy and accepted by local and tourists, this is also a factor to motivate
entrepreneurs to develop their business to Halal way.

Lacking of personal on Halal: Government agent ought to support training program on
Halal understating targeting both Muslim and non-Muslim. Also government should
include lacking of personal on Halal into the human development plan of the country.
In addition, work permit for foreigners who have specific abilities that local Thai do not
have. Providing information about lacking of personal on Halal to the market mechanism
in order that the market could do by itself.

Hotel Entrepreneur: Government agent should keep letting hotel entrepreneur to
realize the important of Muslim market. The key message is to Muslim market can be a
potential source of revenue. Efficient and suitable channels of message to hotel
entrepreneur are matter such as hotel and tourism associations.

Halal Regulator and Supportive agents: Since each province has different key success,

government agent should encourage CICOT to review lesson learned from each

province. The CICOT may consider separate restaurant business from manufacturing

sector, separate the kitchen from the whole restaurant, and divide Halal certification fee
by size of customers. Since TOT also promote Halal restaurant, TOT may consider co-

projects with CICOT and issue certification by CICOT only.
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