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ABSTRACT

Project Code: RDG61T0019
Project Title: Potential Development Guidelines and On-line Marketing Promotion for
Community-based Ecotourism Attractions in Upper Northern Region
Investigators: Esichaikul, R.; Chansawang, R.
Sukhothai Thammathirat Open University

E-mail Address: ranee.esi@stou.ac.th; esichai@email.com

Project Duration: 1 December 2017-30 November 2018

The purposes of this research were (1) to examine level of potential development of
community-based ecotourism attractions in upper northern region; (2) to study and develop
a prototype of online marketing support system of community-based ecotourism attractions;
and (3) to provide some guidelines of how to develop and promote on-line for community-
based ecotourism attractions in upper northern region.

This research was a mixed method of qualitative and quantitative research. Population
were stakeholders related to community-based ecotourism of public sector, private sector,
local communities, and academic experts in the upper northern region. Interviews and focus
groups were conducted through purposive sampling from related key informants during January
to April 2018. A questionnaire was distributed among sample eco-tourists. For quantitative
data analysis, statistical tools for descriptive analysis was calculated. For qualitative data analysis,
content analysis was used to analyze data.

The results showed that (1) the results of assessing potential attributes of community-based
ecotourism attractions showed that Maneepruek community, Thung Chang District, Naan Province
was natural areas with tourism development and received 67.5 points out of 100 or at a good
level (3 stars). Huaypaan Community, Chiang Klang District, Naan Province was natural areas
with tourism development and received 70 points out of 100 or at a good level (3 stars).
As a result, the knowledge transfer activities were conducted to increase knowledge, skills and

confidence for the two communities for ecotourism potential development.
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(2) The results of requirement analysis of online marketing support system for

community-based ecotourism attractions showed that for the content needed, it consisted of
tourism activities, travel route, attractions, hotels, and calendar/travel time. For the
functionality needed, it included file/video sharing service, news updates, tourist attractions
and events, search function, and route management attractions. For the content structure of
Home Page of a website, it should be organized by month/season, by type of
activity/festivals/custom, popular attractions, and by travel promotions. The results of
designing and developing a prototype of support system for online marketing of community-
based ecotourism attractions, using the principle of object-oriented analysis and design, with
Unified Modeling Language (UML) tools for use in system simulation, showed that a prototype
was developed as a responsive web-based application that supports desktop computer,
tablets, and mobile phones, using PHP 7.0 with HTML5 for programming. It provided services
to access information from different applications, as well as communicate with the transmitted
data in the form of JSON through a REST (REpresentational State Transfer) Web service, and
develop an API that interconnects applications. The system was stored at Cloud Service. It
was easy to manage and adjust the working environment to suit your needs. This would not
affect the system. The results of conducting experiment and evaluating a prototype system
with 2 user groups showed that the first group was 54 tour operators, officers and admin staff.
The evaluation results found that they were satisfied at the high level (good and very good)
of functional requirement test, functional test, usability test, security test at 69.9%, 80.7%,
84.1%, and 88.3% respectively. Also, respondents rated their satisfaction with the prototype
of social media marketing system at high and the highest level of 82.7%. The second groups
were 164 tourists. The evaluation results found that they were satisfied with functional
requirement test at the high level (good and very good) of 89.2 %, with usability test at the
high level (good and very good) of 87.7%. The respondents rated the social media marketing
model as a whole at the highest and highest level of 89.0%. This meant that a prototype of
online marketing support system of community-based ecotourism site met the requirements
in terms of contents, functions, and category management.

(3) The research findings lead to guidelines for the communities for developing
ecotourism including exploring the history and identities of the Vvillage, interpretation
development for community-based ecotourism attractions, formulating natural resources
preservation plan, identifying tourist carrying capacity of the area, activity development for extra
income of community, infrastructure development, value adding and processing agricultural
products, community motivation for participation in tourism planning, encouragement of
younger generation for participation for tourism planning, expanding community involvement in

generating tourism income, and data collection for tourist arrivals and their perceived channels



of communication. The guidelines for on-line marketing promotion for community-based ecotourism
attractions include an extension of online marketing support system to other ecotourism

destinations and development of e-commerce for community products and services for tourists.

Keywords: Potential Development, On-line Marketing Promotion, Community-based

Ecotourism Attraction, Upper Northern Region
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