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ABSTRACT

The Project Plan - Development of human capital development using Thai
hospitality to enhance competitiveness in tourism and hospitality industry aims for creating a
clear understanding about employment of Thai hospitality values and concepts to enhance
competitiveness of tourism and hospitality industry and finding a solution for human capital
development. The study has objectives which lead to 4 themes of sub-project concluding
(1) a study of approach for Thai hospitable entrepreneur and service provider skill
development, (2) a study of approach for enhancement service design skill with Thai
hospitality spirit, (3) a study of approach for branding the Thai hospitality to promote
tourism and hospitality industry, and (4) recommendations for human capital development
strategy using Thai hospitality to enhance competitiveness. The study is conducted under a
series of action research with a process of curriculum co-creation process consisting of (1)
training program development used as a tool, (2) workshop with 4 pilot groups for data
collection, and (3) focus group with experts for training program revision. There is
establishment of 4 training program prototypes and indicators for human capital skill
development under human capital development with Thai hospitality framework: (1) The
Thai Hospitable Leader Program (THLP) emphasizing on Thai Hospitality Leader Competency,
(2) The Thai Host HRM development program aiming at transferring Thai Hospitality
Distinctive Competency to Personnel in the Tourism and Hospitality Industry, (3) The Service
Design with Thai Hospitable Program aiming at enhancing design skill for Thai hospitality
business, and (4) Branding the Thai Hospitality Program for promoting tourism market with
Thai hospitality spirit. The Thai hospitality development indicators conceptualized from this
study will drive the industry to launch Thai hospitality organization certification system

which will ultimately fuel competitive advantages for Thai tourism and hospitality industry.
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