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Abstract

There are two key purposes of this research. The first aimed to explore the
experiences, motivation, expectations, needs, intention to revisit, and travelling
behaviors of Thai and foreign tourists on community-based tourism (CBT) in Southemn
Thailand, covering two areas. The two research areas are (1) Thai Gulf zone which
includes four provinces-Chumporn, Surathanee, Nakhonsrithamrat, and Puttalung and
(2) Andaman Provinces-Trang, Krabi, Phang Nga, Phuket, and Ranong. The second
purpose aimed to provide policy recommendations for Community Based Tourism
(CBT) management and marketing. The data was collected from sample groups of Thai
and foreign tourists using questionnaires. There were 691 general tourists and 385 CBT
tourists involved in data collection. The study found that for travel behaviors, most of
tourists traveled with friends, received travelling information via the internet and social
media. Therefore, priority should be given the internet and social media when
promoting destination. Tourist didn’t prefer to stay in CBT sites, and spent about 4
hours in the area. However, tourists who have never visited CBT sites prefer to stay
overnight at CBT sites (2 days 1 night). The communities should design and organize
various programs and activities to meet tourists’s needs, such as a day trip, a half day
programs and also an overnight programs. Furthermore, it was found that watching
the scenery around the community, experiencing local food, taking photographs were
the most expected to do when visiting CBT sites, which corresponded to their actual
experience. In terms of tourists’ motivation, the research showed that the most three
important motivation to visit CBT sites were having fun, getting close to the nature,
and eating local food, which is an opportunity for the communities to present the
uniqueness, safety and storytelling of local menu. Those motivations were also in
accordance with their actual experience. Finally, the research revealed the four issues
that tourists needed the CBT sites to be considered. The first issue relating to tourism
resources. They needed the community to reserve local ways of life and protect
fruitful natural resources. The second issue was about tourist facilities and service,
including friendliness of the locals and food safety. The third issue related to
management, including local participation and safety. The final issue related to tourist

activities that promote awareness of natural conservation and leamning. Finally, the
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