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Abstract

This research aims to study to find appropriate linkages between tourism enterprises
and local communities. The study utilizes area research to analyze how tourism enterprises
and communities can promote income distribution, utilizing income received from goods and
services from tourism industry. The research aims to recommend tourism enterprises to
develop income distributing channels to local stakesholders in order to draw benefits from
tourism goods and services. It also analyzes and provides a model for creating linkages
between tourism operators and communities for better income distribution. The
recommendations are provided for communities and policymakers. The study was conducted
by in-depth interviews with administrators and owners of hotels, resorts, and restaurant in
major tourist destinations and secondary provinces in 9 provinces throughout Thailand.

The study indicates that most entrepreneurs were people in local business area or
businessmen with from outside the area with some partnership with people in the area. Most
of the employees graduated from vocational education. However, in the case where the labor
force was a shortage, the operators employed foreign workers. Fresh and dried products for
cooking were bought from local market or contracted with local people who offered their
products to the hotels or restaurants. Besides, other consumables were bought from the
supermarkets, the retailers, or the suppliers for cost and convenience reasons. In addition,
some local souvenir shops picked up goods from outside the area or goods from abroad to
sell to tourists. Tourism provided benefits to the community, which increased income. An
important finding regarding the products in the studied areas is that not only the products
were not different from those sold in other areas, but also the quantity and quality of goods
from the area could not be controlled. In some areas, travel services were available only on
Saturdays, Sundays, and public holidays. As a result, local people would do other works on
weekdays. However, there was still not a clear indication whether the state measures provided
from taxes promoted better income distribution to the community.

We found that in promoting tourism linkages for better income distribution, the
community-based tourism (CBT) had a direct effect at the full distribution of tourism revenue.
The government should recognize and promote community-based tourism policies that focus
on educating local actors regarding the community on community-based tourism (CBT)
benefits and procedures. The government should also support local actors by provide

researches on how to make value added benefits and strengthen marketing innovations to
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help produce and promote local products in a unique way. The government should give tax
reduction to owners of hotels and restaurants that have a high proportion of local employees.
Occupational accreditation should be given to local people who work in tourism. In addition,
when designing the government spending on tourism, the government should take into
account the direction of tourism development that the aim should be to enhance the quality

of tourism, not the focus on low-cost competitiveness.
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