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Abstract

The success of tourism sector in expanding income in the last few years has heightened
national interest in community based tourism (CBT) as a tool for increasing and distributing
income to grassroots. The government has actively promoted the Thai way of life in a nationwide
campaign with the hope that this will redistribute tourism benefits to secondary cities and rural
communities.

While community based tourism has become more noticeable, social media has helped to
increase its importance in tourism promotion as well. This research project aims to study the
relationship between CBT and online media, and to evaluate the return from CBT and its impact
on tourism communities. This financial and accounting analysis will help improve national
policies regarding CBT which in turn will lead to more efficient use of the national budget.

This project has 2 sub projects:
1) Tourist behaviors and economic and social benefits for tourism - related communities

2) Behaviors and tourists’ expectations of tourism - related communities through social

media.
The objectives of the projects are as follows:

1. To study tourist requirements and the behavior of CBT tourists via social media.

2. To study the origin and the satisfaction of CBT tourists who booked in local
homestays.

3. To evaluate the benefits and review the environmental and social impact on tourism
communities.

4. To benchmark the community case studies and to study key success factors of CBT.

This study consists of 21 case studies: one in the southern region of Thailand, four in the
Central region, six in the Northeast and ten in the North. The activities studied included
homestay, one day activities and availability of souvenirs and local products.

The study found that successful tourism communities have developed from both crisis
and opportunities. For those confronted with crisis, there is a necessity to adopt a new economic
alternative to make a better living. The initial markets include jungle tours, student volunteers,

and sightseeing trips of large constituency groups sponsored by local governments. Today, some
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communities have developed to cater for leisure tourists and have raised their homestay
standards beyond those described by the Ministry of Tourism and Sports.

Our study also found that CBT has diversified in products and services, carrying capacities
and markets, which means it can cater for greater market segments. Key success factors can be
divided into three groups: basic factors, competitive factors and catalytic factors. The basic
factors include social capital and appropriate locations without which CBT cannot survive and be
sustained. Next, factors promoting competitiveness include new capital which is capital
accumulated through the experience of leaders, including human capital from younger
generations who could utilize Information Technology (IT) to connect communities with the
outside world. Finally, catalytic factors help publicize tourism communities through national award
success, promoting communities in TV media and direct promotion by the government.

Our study concluded that CBT could generate supplementary income to grassroots as
expected but the process would be gradual. It is also found that returns from day trip, food
services and local products more lucrative than from homestay. Investors in homestay are
generally satisfied by relatively lower returns because they do not include capital investment cost
in their calculation as they consider it as building houses for their children. The study also
provides estimates of returns from various business models.

The study of behavior and satisfaction of tourists from on-line sources suggested that
Thai future tourism packages should emphasize activities related to food, atmosphere for
photographing and coffee drinking and for foreign tourists, environment and authenticity.
However, the state of Thai CBT now, is not yet appropriate for international tourists who are
seeking leisure and soft adventure.

Our recommendations are:

1) The government provide additional budgetary support for local government in tourism
areas especially where there are day trip attractions because local government cannot raise
tourism revenue from hotel tax.

2) The government should improve infrastructure, which would benefit residents more
than by providing funds directly to CBT groups. Local residents should be asked to voice their
needs and problems especially where CBT is flourishing. The needed infrastructure could be
public toilets, paved roads and car parks. However, the communities should have clear
management plans with consideration of local physical and social carrying capacity. Finally, there
could be a common electronic platform for CBT where sellers and buyers can communicate.
This would include including providing information on real-time occupancy and future booking for

each community in order to maintain good social and environmental carrying capacity.
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