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Abstract

Currently, community tourism is gaining popularity and is promoted by various
government organizations, assuming that community tourism can generate additional income for
local communities. This project aims to 1) study the evolution and development of the tourism
community; 2) study the ways of allocating the tourism benefits to the community; 3) evaluate the
net economic benefits according to tourism-related household; 4) study the behavior and
evaluate the satisfaction of tourists using the community tourism service and 5) study the role of
central and local government and the role of the tourism industry in community tourism.

We found that the community case studies have evolved from the need for tourism as a
new alternative solution to economic and social crisis, e.g. economic slump or a negative public
image from deforestation. Other communities have developed from its seeing an opportunity
arising from role models for learning to other communities which create demand for lodging and
food for visitors.

In terms of benefit allocation, community tourism groups have tried to spread the benefits
to its members equitably and inclusively, especially the homestay community, where queues are
arranged or distributed to all members equally. In addition, some communities also provide some
benefits to community members who do not participate in tourism activities and the public.

Based on the economic returns, it was found that tourism activities/ services provided a
positive return on investment, especially sight-seeing guides, performances and learning bases,
because these services have also very low cost. In addition, the food service tend to generates
high and fast returns.

Homestays need higher initial investment than other services by comparison and some
homestays have not been able to pay back within 10 years. In general, homestay services also
pay back more slowly than other tourism services.

For tourism behavior of users, it is found that it depends on the travel objectives of the
users. In the communities where most customers come to relax, find those who travel with the
sample. Most of them are family and friends. Most have a channel to receive community
information via websites and social media, especially Facebook. Most of the vehicles used to
travel to the community are private cars. While the communities where most customers come to

learn, it is found that traveling partners are groups of people traveling together. Most of them
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received community information from the advice of agencies such as government agencies, local
authorities or university, including may be told or recommended by friends or relatives. Most
travel to a group with a van or tour bus.

In addition, most tourism communities can create a favorable environment and
atmosphere for their customers. But there are also some elements that customers still expect to
gain from the community: a local lifestyle or identity that reflects the uniqueness of the
community. Moreover, the information channels of the community may be more convenient and
show more continuous data movement.

A number of government organizations play both direct and indirect role, which are
promoted through support programs. In addition, educational institutions are another important
organization to provide academic support to the community. For local government organizations,
even though they do not directly participate in community tourism development, but the result of
community development as a whole can makes community infrastructure more readily available
and facilitates tourism management.

The results of the community based tourism development show that each community can
create a unique or innovative tourism management that is a good practice such as marketing,
service quality control, information technology, etc. These approaches can be modeled for other
communities and can be adapted to the community to further enhance their tourism management
capabilities.

Our suggestions include: 1) Development should be in accordance with the context of the
community, given the diverse context and type of tourism community. Therefore, the
development of a single one-size-fit-all policy is unlikely to be effective; 2) Developers should
have a good understanding of the underlying potential of the community and 3) Tourism

development must have the right market matching.
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