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Abstract

This study had three objectives; firstly, it developed policy recommendations for
improving products based on identity of tourism entrepreneurs and tourism network trough a
local community in Nakhonsitthammarat province. Secondly, it was to develop identity and
souvenirs based on tourism destination for enhancing the participatory competitiveness of
small and medium enterprise in service industries. Finally, it was to improve identity and
community products based on it uniqueness for enhancing the participatory competitiveness
of tourism network through a local community. Mixed methodology included by qualitative
and quantitative research were conducted by interviewing and group discussion with related
persons coming from government, private companies, associations, tourism organizations, and
consumers. All of them was experienced in tourism areas such as Khanom, Sichon, and Thasala

district.

Nakronsitthammarat government should be a supporter of tourism identity brand and
developed products which is produced from this project because it was developed from
basing local identity that stimulates to remember and satisfy tourist in terms of “discover you
not normal beach experience for better living moment” in overall three district. Also, the
districts were called Khanom Chill Beach, Sichon Active Beach, and Thasala Wisdom Beach.

When it was divided their identity on each district.

Small and medium entrepreneurs of tourism industry in the districts and non-
governmental organizations should have tourism association which is included by three
districts. They would be owners who control the identity brand for single utilization and
communicate correctly for deserving its standard before delivering to the public in terms of
being representatives of districts; moreover, it made mostly benefits to create the brands or
its identical areas. The souvenirs should ne importantly multi-purpose and collectible items
which is only gained by three districts. This is mechanism fir making income in the areas and
enhancing the competitiveness of small and medium entrepreneurs in tourism industries. Also,
it should be quickly made copyrights to protect imitation and entrepreneurs should
coorperate with community to present the products as engaged in their business to tourist

throughout.



Educational sectors should find and develop other areas in Nakronsitthammarat to
offer tourism identity toward a single direction for utility in district-level tourism development;
therefor, benchmark with community and high-capacity areas should be conducted

comparatively for sustainable development in the future.



