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The development of local product based on its uniqueness to
enhance the competitiveness of community base tourism network,
with the participatory discipline, in a tourism and hospitality industry
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Organization: Nakhon Si Thammarat Rajabhat University

The objectives of this research were 1) to search and develop an identity of
community tourism in order to raise the level of competitiveness of the tourism network by
CBT through participation 2) to develop products based on a community's identity in order
to raise the competitive capacity of the network by CBT through participation 3) to organize

a feedback process (public hearing) in order to assess those products.

The methodology of the research was a mixture of participatory research and focus
groups. The data were collected from seven communities 1) Ton Num Klay Conservation
Tourism Enterprise 2) Taled Bay Conservation Tourism Enterprise 3) Ban Suan Porpieng Agro-
Tourism Community Enterprise 4) Thong Saeng Daun Community Enterprise and Ecotourism
Group 5) Mangrove Forest Conservation Group 6) Klong Dan Communities Products and

Lifestyles for Tourism 7) Ban Nai Suan Community Enterprise.

The results of the research reflect the abundance of local resources, life styles and
livelihoods. The researcher has adopted these identities/ characteristics of each unique
community in the district and then developed products to enhance the competitiveness of
the community tourism business by using local raw materials until the standards meet the
criteria of the Food and Drug Administration. Each product has been examined by the
science center and was tested by users and members of the community enterprise to make

it more competitive in the contemporary market.
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