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Abstract

This research aims to study the enhancement of coffee standard for increasing
competitiveness under Trade Facilitation Agreement (TFA), international coffee standard that
is suitable for Thai coffee and the export procedures of Thai coffee related to contacting
government agencies under TFA. The expected outputs are policy recommendations for
appropriate coffee standard and guidelines for increasing trade opportunities for Thai
entrepreneurs. Arabica coffee in Northern Thailand is the scope of study by collecting both
primary data and secondary data about the preparation of international coffee standard and
the export procedures of Thai coffee

The results were found that organic coffee standard is suitable standard for Thai
coffee in entry level of the preparation of international standards and should develop Thai
coffee to Specialty coffee in the highest level. However, a major problem affecting the
delays in the process of exporting coffee is the linking of one stop service. It is not effective
enough. Thus, the researchers suggest three strategies, including 1) Capacity building for Thai
coffee growers and export entrepreneurs - a guideline for enhancing the capabilities about
educating, integration of networking, supporting funding and technology 2) Promoting market
access to integrate the global value chain - a guideline for promoting and developing
marketing both domestically and internationally to meet the needs of coffee consumers,
advertise information through various channels such as social media and create Thai coffee
identity and Thai branding and 3) Facilitation mechanisms for coffee growers and export
entrepreneurs — there are Trade facilitation measures, enhancing the commercial
environment that causes streamline export process, Public Private Partnerships (PPP) and
developing for the operation of government agencies to reduce costs, time and the number
of documents under TFA
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