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Abstract

The research aims to 1) Study on upgrading the management of local experience
tourism by stakeholders participation 2) Study on tourist lifestyles patterns of the foreign
tourists 3) Study on upgrading the value chain of local experience tourism 4) Study on
upgrading the management of local culture for local experience tourism and 5) Study on
local identities of local experience tourism prototype areas which are 1) Mae Hong Son 2)
Sukhothai 3) Chanthaburi and Trat 4) Chumphon, Ranong and 5) Satun. 100 samples are
selected by stakeholders who are government sectors, private sectors, public sector,
professionals and experts in prototype areas.

The results, upgrading the management of local experience tourism by stakeholders
participation are participation of tour operators, government sectors, scholars, tourism
activity manager in attractions and experts who have international travel experiences in 5
stage of process which are 1) Participation in understanding of travel situations, problems,
causes of problems in area, lifestyles and travel patterns of foreign tourists particularly
European travelers. 2) Participation in brainstorming, prototypes areas identities analyzing
and contributing the guidelines for tourism supply chain and tourism routes which are
suitable for target market and prototypes areas identities. Sukhothai is “Touching the
happiness of Sukhothai”. While, Chumphon-Ranong are “Seas affection and local occupation
lifestyles” and “Seas affection, calmness and simplicity”. Mae Hong Son is “Nature,
simplicity, challenges, and unexpected”. Satun is “Muslim lifestyles and Geopark”.
Chanthaburi and Trat are “be filled by variety of flavor”. Tourism activities needed to focus
on do it by yourself; interpretation emphasize on instruction and creating the ‘authentic of
local experience’. 3) Participation on action, design of value chain and tourism routes,
familiarization trip (FAM trip), upgrading the value chain and the management of local
culture in prototype areas which are unhancing the knowledge of cultural managers,
collection of cultural knowledge, culture transferring, tourism activities and persistence of
culture. 4) Gaining the benefits: local experience tourism itineraries which are ready for sales
which divided into tourism value chains and sguidelines for local experience tourism

management with stakeholders’ participation. 5) Participation on monitor and evaluation the



upgrading of the value chain and the management of culture in tourism activities and sales

of itineraries.

Keywords Local experience tourism, Tourism value chain, Upgrading tourism value

chain, tourism lifestyles patterns
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