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Abstract

The research aims to 1. Study on motivation of foreign tourists who are the target
market 2. Study on target market’s needs on tourism products and services and 3. Study on
tourist lifestyles of the target market. The results, there are 20 factors of motivation
influencing tourists traveling. Travelers seek for flourish of natural resources, cultural
resources. Others attractions are adventure tourism activities, tasting local food and
experiencing on making local products or activities related to local lifestyles, which can
represent the uniqueness of Thai. The travel patterns are travel in small group with families,
relatives, spouse, friends or individuals. Average length of travel are 14 days. Subscribing on
social media and self-planning on traveling are favorable. They travel by trains, buses, boats,

and bicycles in order to save travel costs and meet local people.
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