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Abstract

The research aims to 1. upgrading the value chain of local experience tourism in 5
tourism routes in Thailand which are 1) Mae Hong Son 2) Sukhothai 3) Chanthaburi and Trat
4) Chumphon, Ranong and 5) Satun 2. providing the guidelines of upgrading the value chain
of local experience tourism in prototype area. The research focuses on 4 chains of the value
chains which are tourist attractions and activities, transport, accommodation and food. The
results, values which are delivered to tourists are (1) Sukhothai - Hidden Sukhothai:
happiness from ways of life that combines between past and present (2) Chumphon and
Ranong — Relaxing, slow travel, immerse yourself in the atmosphere (3) Mae Hong Son -
“Adventure and Overcome your limits” (4) Satun - Experience the geopark and sense of
muslim lifestyles (5) Chanthaburi and Trat - Relaxing for everyone in families. In order to
upgrading the value chain, the research focus on select the issues depending on potentials
and readiness of the prototype areas in the present time. The issues of upgrading the value
chain are (1) Safety management during traveling (2) Enhancing income distribution to local
people and local entrepreneurs (3) Promoting local raw materials and materials usage (4)
Encourage of using environmentally friendly containers (5) Educate local people and
communities about local community tourism management and sustainable tourism
particularly the prototype areas or communities which are the beginners of tourism
management (6) Interpretation of tour guides. The research presents the value chains of
local experience tourism based on the value chain concepts of Michael E. Porter, to be the
approaches for upgrading the value chains. Design the primary activities and secondary
activities in value chains should promote and protect the values which are selected

beforehand.
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