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Health Tourism Development and Value Added of Hot Spring Community

Products in Lanna Tourism Cluster
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Abstract

Health Tourism Development and Value Added of Hot Spring Community
Products in Lanna Tourism Cluster consisted of 3 subprojects: 1). Health Tourism Model
Development from the connection of Muang Pang and Pai River Tourism Destination
2). Tourism Facilities and Landscape Architecture Development of Pong Pu Fueng Hot
Spring with Local Environment Capital. And 3). Value Added of Community Products for
Promoting Lanna Hot Spring Tourism. The research areas were located in 3 hot spring
sites: 1). Muang Pang Hot Spring and Pai River, Muang Pang Sub district, Pai District, Mae
Hong Son Province (Subproject 1), 2). Pong Pu Fueng Hot Spring Mae Sa-ruai Sub district
Mae Sa-ruai District, Chiang Rai Province (Subproject 2 and 3), and 3). Doi Saket Hot Spring
Pa Miang Sub district, Doi Saket District, Chiang Mai Province (Subproject 3). Research time
was 1 year (15 January 2018 - 15 January 2019). The results of study from all 3
subprojects were compiled for the suggesting conclusion as a guideline for Health
Tourism Development and Cultural of Lanna Tourism Cluster to meet the basic resource

potential of each hot spring.

The pattern of health tourism activities and soft adventure of Muang Pang Hot
Spring connecting to Pai River, Mae Hong Son were applied to used in Semi-Primitive
Motorized Area,(SPM) by drawing out distinguish nature, local agricultural life style, local
culture and tourist sites in the city to create the network of tourism activities.
Appropriated and connecting tourism routes were designed to develope the Health
Tourism of Hot Spring and Spa in natural habitats interweaving with soft adventure for

sustainable balance.

The results of the research study on Tourism Facilities and Landscape of Pong Pu
Fueng Hot Spring in Mae Suay District, Chiang Rai Province can be used to apply for the
development of Roaded Natural-Modified (RN-M) hot spring. This study principally
employs the principle of the Recreation Opportunity Spectrum (ROS) to classify an
analysis of hot spring potential assessment which based on the following criteria: physical
setting, social setting, and managerial setting. Along with this line of thought, the study of
Limits of Acceptable Changes (LAC) and the study of Carrying Capacity (CC) are also
maneuvered for SWOT analysis and the portrayal of the destination image in tourism and
its activities. Hence, the interweaving of these criteria can examine together with the
analysis of base map to decide the model of land use, site planning and the design
recommendation for tourism facilities and landscape. It considerably results in a
classification model of land use, which can be categorized into three main classes; there
are 1) natural and preservation area 2) green area for recreation, and 3) environment

control area. The recommendation, drawn from this study suggestively concludes that



https://www.ddproperty.com/en/chiang-rai/mae-sa-ruai/mae-sa-ruai
https://www.ddproperty.com/en/chiang-rai/mae-sa-ruai/mae-sa-ruai
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the design of tourism facilities and landscape should be consistent with the hot spring
and local community environment, its cultural landscape, and plant materials.

The result study on "Value added of Community Products for Promoting Lanna
Hot Spring Tourism" appeared that "Doi Saket Hot Spring". The gathering information on
community study. “Doi Saket hot spring” in Chiang Mai province would suggest the
concept of “the hot spring flourishing with local culture and self- sufficient agriculture
community”, while “Pong Pu Feung hot spring” in Chiang Rai province should reveal a
destination image of “the local culture and indigenous way of life”. According to product
development, the three main groups of the product can be classified; hot spring and spa
products, local food and beverage products, and souvenir products. The research
concluded that the proposed guidelines for creating value- added for the community
products can be summarized as follows: 1) Use the logo to show the destination image
and the identity of the place 2) Select the product group in accordance with the tourism
activities 3) Create additional value for the product by taking into account various factors
including 3.1) The needs and tastes of tourists 3.2) Product concepts 3.3) Raw materials
for production 3.4) Production process and the ability in creating product of local
community 3.5) Packaging 3.6) Establishing brand perception, and finally 3.7) Creating

product value sensitivity.

The success for driving force to health tourism and value added of the
community products depended on local sectors and community of the hot spring itself.
Who took responsibility of the areas including upper levels administration offices with

same page of understanding opinions base on appropriate research methodology.

Key word : Health Tourism, Hot spring, Soft Adventure Tourism, Landscape Architecture,

Community Products, Cultural Capital, Lanna Tourism Cluster
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