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Abstract

This research aims to synthesize elements that contribute to the experience of
Lanna local plant based gastronomic tourism, to develop a resource utilization model
to create the tourism experience, and to create guidelines for tourism development.
The sample groups include 12 Thai and foreigner tourists and 30 stakeholders, selected
by using purposive sampling method. The data were analyzed by the thematic analysis
and the content analysis approach.

The results revealed 190 types of local plants in 3 ecological areas, 20 identity
plants, 65 potential local personnel (33 plant interpreters and 32 cooks of local plants).
The market research revealed the special interest tourists in health, eco-tourists, new
generation chefs and the specialized food tour companies. The experience that
travelers expected is the traditional eating wisdom. Tourists preferred learning through
cooking activities, planting, harvesting and tasting. For pre-trip experience, such
activities can be communicated through social media to the Thai groups, and through
email for foreigners. For during-trip experience, personnel in service are important
factors. The clear and systematic process is also important. For the Thai tourists, the
use of celebrities or trendy food can attract more participants. Good atmosphere, local
identity and the 5 senses experiences are other crucial elements. When tourists are
impressed by the experience, they express their impression through social media such
as Facebook and YouTube, so as to tell people to revisit the communities.

The suggested guidelines include the creation of awareness and public relations
to specific groups of tourists, inviting new generation chefs to learn local wisdom in
the community to disseminate knowledge to the wider society, increasing knowledge
about edible plants, the promotion of in-depth study of plants, development of the
menus from local plants, development of local personnel potentials in providing food
services and plants interpretation, development of management in the tourism groups,
the communication to research users such as tour companies, and the encouragement
by policy support from provincial governments, agencies and related network partners.
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