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Abstract

There are 6 main objectives in this research project as followed; 1) To
manage tourism resources efficiency development approach in Songkhla Old Town
cultural heritage area, 2) To indicate the marketing development approach in
Songkhla Old Town cultural heritage area, 3) To study the sustainable tourism
management pattern in Songkhla Old Town cultural heritage area, 4) To study the
landscape management as to support tourism capacity in Songkhla Old Town
cultural heritage area 5) To manage sightseeing routes and maps of attractions in
Songkhla Old Town cultural heritage area and 6) To suggest tourism development
and management approach in Songkhla Old Town cultural heritage area. In order to
achieve the research objectives, the researchers had studied, collected and analyzed
data about tourism potential of Songkhla Old Town with the intension to manage
sustainable tourism. The research team also employed related evidence and
document, did the site survey and interviewed related people and organizations as
well.

According to the study, it was found out that tourism in Songkhla Old Town
cultural heritage site has a large number of attractions related to its significant
architectural pattern and history. Moreover, some historical fabrics in the area also
reflect its cultural value, belief as well as local people’s way of lives. In another
word, it can be said that the evaluation of Songkhla Old Town’s unique attributes is
associated with the assessment of cultural significance value in Burra Charter.
However, the result from the assessment of Songkhla cultural heritage tourism
management plan showed that the heritage site is still lack of proper safety and
tourism management plan. Moreover, the researcher had noticed that the tourism
marketing plan in Songkhla Old Town cultural heritage area has insufficient
publicizing tourism information or detail of the upcoming events. Furthermore, the
suggestions also aim at enhancing the potential of tourism resources in the old town
area. Fortunately, the idea has perfectly conformed with old town and historical
district conservation concept, which stated that building structure should be
preserved during the renovation and adaptation process in order to sustain those
fabrics historical and cultural value based on the original context.

Referring to the result of the study, the research team would like to
recommend some advices and suggestions in order to create tourism branding of
Songkhla Old Town. It is hoped that the project will be able to continue and further

as tourism product and apply the study in other site of attractions; namely tourism
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attractions in Songkhla Lake Basin and considering sightseeing routes that can be
linked with other tourism attraction in other old towns.
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