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This study aimed at (1) studying the components that related to established
the digital system in managing virtual tourism academy for developing human capital
in tourism and hospitality industry in Thailand, (2) studying behaviors of human capital
in tourism and hospitality industry and (3) to establishing the digital system in managing
virtual tourism academy for developing human capital in tourism and hospitality
industry in Thailand. Tools that used in this study were (1) interviewing the executives
of tourism and hospitality industry and (2) conducting a survey of the user behavior on
IT and the need of establishing the virtual tourism academy. Our results showed that
(1) 82.4% had used internet more than 4 years, 41.2% had some basic computer skills
and 70.6% had never had training courses on new technology, (2) 47.1% felt the need
of having the virtual tourism academy, they preferred the system that could provide
a bachelor degree, job search, user friendly, high personal data security and free of
charge, (3) we developed the system that could hire, job search, online courses, and
offline courses for four user groups: employer, employee, online student and general
user. We divided the system into 18 sub-systems: (1) user rights management system,
(2) types of online courses (3) online courses, (4) trainer, (5) trainee, (6) type of trainee,
(7) manage trainee data, (8) manage workshop, (9) tutorial of the online courses, (10)
payment and receipt, (11) report, (12) online certificate, (13) training records, (14) job
search, (15) job advertisement, (16) employer posting job advertisement, (17) job
monthly summary and (18) online course material. The results of this study would
help us establish the virtual tourism academy for developing human capital in tourism

and hospitality industry in Thailand
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