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Abstract

A Study of Wellness Tourism Standardization: A Case Study of Klongtom Saline Hot Spring
Town is a research project under the research program of Sustainable Development of Wellness
Tourism in Thailand Hot Spring aims to analyze important knowledge in health promotion tourism in
hot springs, including service activity boundaries. Service activity pattern Including a good practice
model for health promotion tourism standards in hot springs in Taiwan, Korea, Japan and Hungary.
To present (draft) health standards in health promotion tourism in the hot springs of Thailand
To present the Wellness Tourism Standardization in the Salty Thom Hot Spring Spa town And to
provide policy recommendations on health standards in health promotion tourism in Thailand

Is a survey study

qualitative sample group is those who are involved with the policy of the town hot spring spa
development And driving the service industry, tourism groups, sood income and health tourism

in the country

of the study of the need to develop health standards in health promotion tourism in
the hot springs sources of people and tourists visiting and using services in the Klong Thom hot spring
Krabi province found that the health standards in health promotion tourism in the hot springs
sources that the sample wanted to have the highest level of development were legal standards.
Determination of standard elements in the hot spring spa town Health standards And wellness
services, followed by local / ordinance measures Perception About health standards, health
promotion tourism in hot spring Namely the need for health safety information in hot springs
Access to sufficient information for use in hot springs Health screening before taking a bath Service
products have been approved by FDA

with the potential and opportunity to develop health-promoting tourism in the hot springs
of Thailand The researcher gave suggestions on the development of hot spring utilization for health
in both health dimensions. Economy and society Towards the target group of health promotion
tourism And can be extended to increase the opportunity to raise health promotion tourism in
hot springs With tourism standards as a competitive advantage under the policy of Thailand 4.0

to be balanced

done by arranging the environment Safety in place Utilization of water quality that affects
health Creating added value of natural products Sustainable health tourism development
Arrangement of a health care plan that is consistent with the lifestyle and culture And the
determination of legal measures on health and ecotourism With quality measures Is a practice

that can create confidence for service recipients, consisting of 3 important standards, namely,



ASEAN standards, clean tourist cities (ACTS), natural hot springs standard tourist be attractions.
Ministry of Tourism and Sports and Conservation Measures With a guideline of practice

The development of legal measures to determine the criteria, conditions, guidelines for
exploration, drilling towards pipelines, using hot springs for commercial purposes with health
objectives. Expanding opportunities for health promotion tourism in the national park with hot springs
Promote the role of the governing body Local / municipal In the development of health promotion

tourism in hot springs Supportin

And with the potential and opportunity to develop health-promoting tourism in the
hot springs of Thailand The researcher gave suggestions on the development of hot spring
utilization for health in both health dimensions. Economy and society Towards the target group
of health promotion tourism And can be extended to increase the opportunity to raise health
promotion tourism in hot springs With tourism standards as a competitive advantage under the

policy of Thailand 4.0 to be balanced
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