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Abstract

The role of tourism for supporting the economic expansion in Thailand had been
slowdown by the tourism leakage. The tourism leakage defined as tourism revenue which
losses for imports of intermediate goods. By employing the primary data based on the
survey of cost structure for 3 sectors; accommodations, restaurants, and goods and services
of tourism related products in 8 tourism clusters. The sample size is 1,284 observations.
The results shown that tourism leakage in Thailand equals to 28.37 percent of tourism
revenues. The leakage in accommodation is 20.34 percent. For restaurants, and goods and
services, the leakages are 35.88 percent and 27.57 percent. The leakage in Lanna cluster
is 31.04 which records the highest tourism leakage among 8 tourism clusters. The lowest
leakage were founded in royal coast cluster and world heritage cluster. The leakage of
these two clusters are 16.19 percent and 13.69 percent, respectively. The tourism leakage
accounted for 139,269.84 million baht in 2017. Then the recommendations are (1) set up
the specific policy for the cluster and sector, (2) strengthen the linkage with domestic
intermediate products, (3) promote Thai food campaign, (4) develop value chain for
tourism related products, (5) use domestic inputs including beer, meat, fruit and soap, (6)

promote cultural tourism and community based tourism.

Keywords: Tourism Leakage, Net Tourism Revenues, Tourism Cluster
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