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Abstract
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The goal of this study is to find ways to upgrade and develop tourism community
products (TCP) in Betong District, Yala Province. These products must have identity and be in
line community tourism market demand. Mixed method and community participatory action
research are applied with 4 pilot tourism communities viz Chulabhorn Pattana 10 Tourism
Communities (CP10TC), Hot Spring Tourism Communities (HSTC), Piyamitr Tunnel Tourism
Communities (PTTC), and Aiyoeweng Sea Mist Tourismm Communities (ASMTC). By considering
the availability of community to produce TCP reveal that whole 4 communities have the
potential to upgrade and develop TCP. They have strengths that are Accounting system
factors (mean 3.51), followed by community product factors (mean 3.41). The need of tourists
is found that 67.30% of tourists rely on their own experience in making product purchases.
Whereas 55.60% of the products they buy are food. The tourists are satisfied with the staff
factor (mean 3.91), followed by TCP factor (mean 3.63), distribution factor (mean 3.53), price
factors (mean 3.47) and sales promotion factors (mean 3.41), respectively. TCP that need to
be developed in each community are herbal capsules and mangosteen wine (CP10TC), Dali
Wang herbs in capsules and in soup cubes (PTTC), herbal products for spa business (ASMTQ),
and shampoo and mud mask from hot spring mud (HSTC). Therefore, the approach to
upgrade and develop TCP for community tourism market demand should act according to
their tourism community’s strengths and respond to the tourists’ need. The new TCP that
need to develop should be based on their own local resources identity and applied modern
technology with local knowledge to raise the standard of production process and packaging.
The researchers also need to do more scientific research on the qualifications and important
components of local resources that will be used as raw materials for new products including
studying consumer information in order to be in line community tourism market demand as
much as possible.
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