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ANEIARY 1 NMTUTTIANT AnEnmnIsiesiien n1svioeenteinussy Nunaiunds
ABSTRACT

The Research on Guidelines for Cultural-Based Tourism Management and
Potentials Development in Suan Dusit areas and connected areas has its main objectives
including 1) to collect data for cultural map provision; 2) to propose guidelines for
cultural-based tourism potentials development; 3) to propose guidelines for tourism-
based marketing management; 4) to propose guidelines of management for tourism-
based tourism potentials development; and 5) to propose cultural-based tourism routes
in Suan Dusit areas and connected areas. This Research was a quantitative research.
The Researchers used tourism route satisfaction test questionnaires to collect
quantitative data together with qualitative researches, structural interviews and group

conversation to collect qualitative data.

According to the research result, it was found that there were 47 valuable and
potential cultural-based tourist attractions in Suan Dusit areas and connected areas. The
Researchers used in-depth interviews to create data maps including historical data,
cultural patterns, and activities of areas, backgrounds and historical significance and to
create sequences of diagrams of cultural-based data map with guidelines for increase of
potentials of cultural-based tourist attractions in terms of the added value, improvement
of physical environment, development of tourism activities, development of potentials
on tourism support, provision of information and knowledge to tourists, and guidelines
for tourism-based marketing management, and determined marketing strategies as per
STP Principles, i.e., market sharing, determination of goals and marketing standpoints for
tourists, as well as guidelines of management for tourism-based tourism potentials
development consisting of 1st Strategy: “The development as a creative tourism for well
experienced travelling”; 2nd Strategy: “The preparation to support traveler and linkage
establishment among localize community, entrepreneur and government agencies”; 3rd
Strategy: “Implement the digital technology into the entired travelling and creativity

marketing”; 4th Strategy: “The management for the basic facilities in travelling”, and also



proposed cultural-based tourism routes, and analyzed them through evaluation of
strengths and weakness of areas, and created 2 tourism routes, including theme of “Neo

Siam” of Suan Dusit Route and theme of “Art, Music and Ways of Races” Route.

Therefore, cultural-based tourism strategies have been involved with several
sectors, particularly communities.  Marketing strategies for area-based tourism should
emphasize economic benefits concurrently with restoration, conservation and passing of
Thai cultural values onto younger generations, as well as creation of recognition among

tourists for creation of sustainable economic value.
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