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The purposes of this research are 1) to present tourist markets of water activities in
Thailand, 2) to present on supply chain which affects tourism experience design of water
activities in Thailand, 3) to study the factors which affect tourism experience of water activities
in Thailand, 4) to present the guidelines of creative value-adding from tourism experience
design through water activities in Thailand. The Mixed research methodology which are
quantitative method and qualitative method was used in this study. The first sub-project,
guidelines of tourism experience design through marine Activities in Andaman Sea
cluster of Thailand, employed quantitative research method by using the questionnaire to
collect data from the sample collect data from the sample of foreign tourists visiting the
Andaman Sea. The study area consisted of 3 provinces: Phuket, Krabi, and Phang-Nga. In order
to get accurate and Unbiased information, the sample group was divided by area as follows:
200 people in Phuket, 200 people in Krabi and 200 people in Phang-Nga (600 people in total).
For the qualitative research method, using focus group from both central and local
governments, private sector, and entrepreneurs related to tourism management in the
Andaman Sea of Thailand in 3 areas. For the second sub-project, guidelines for tourism
experience design through water activities in Chaophaya Wateshed Areas, Bangkok
Province, Thailand, employed the qualitative research, an example of Prachakroklum is a
representative of the public sector agencies. The waterfront tourism community in the Chao
Phraya River, 30 people using a semi-structured interview focus group activity, and group
brainstorming are a tool to collect data and use descriptive analysis (Descriptive Statistics) to

analyze data. The Quantitative Research has a Prachakroklum for visitors to travel in the area



of the Chao Phraya River, 600 people using a questioner is a tool to collect information. Then
analyzed data by summarizing the results from the questionnaire as percentage, frequency,
average, and standard deviation, using cluster analysis, exploratory factor analysis, multiple
regression analysis and using thematic analysis.

Regarding the guidelines of tourism experience design through marine Activities in
Andaman Sea cluster of Thailand, it was found that tourist market in the Andaman Sea area
could be divided as follows: group 1: Gen-Y women who passionate in culture, group 2: Single
men who love various activities, group 3: Reclusive Gen-Y men.

In case of tourism supply chain in the Andaman Sea, after synthesizing quantitative
and qualitative research, it was found that the tourism supply chain affecting the tourism
experience design in the Andaman Sea could be classified as follows: 1) Direct tourism supply
chain in the Andaman Sea consisting of rules and regulations including standards and safety
in all dimensions, tourism services, tourism resources and activities, tourism service providers
such as tour company, suide, boat company, boat driver, etc., tourist attraction management
, and pier. 2) Indirect tourism supply chain in the Andaman Sea consisting of Infrastructure,
accommodation, accessibility, laws, policies, and government agencies.

For the factors affecting marine tourism experience in the Andaman Sea could be
divided into 4 factors, which are (1) the key factors from quantitative results such as feelings
and thoughts, actions, and connections, from the qualitative results, which are (2) secondary
factors affecting the same tourism experience in all 3 provinces (3) supporting factors affecting
the same tourism experience in 2 provinces (4) other factors affecting different tourism
experiences in each province.

Therefore, guidelines for tourism experience design through marine tourism activities
in the Andaman Sea could be divided into 5 guidelines, which are guideline 1: the
development of integrated tourism marketing to meet the needs of the target group in marine
tourism in the Andaman Sea, guideline 2: the development of creative tourism activities to
increase the value of tourism resources in the Andaman Sea, guideline 3: the development of
human capital in tourism to ensure the growth of the creative tourism industry and to meet
tourists’ tourism experience expectation in the Andaman Sea in the future, development
guideline 4: the development of holistic tourism management mechanism to support marine
tourism experience design in the Andaman Sea, and guideline 5: the development of tourism

services to impress beyond the expectations of tourists in the Andaman Sea.



In addition, guidelines for tourism experience design through water activities in
Chaophaya Wateshed Areas, Bangkok Province, Thailand indicated that a group of tourist
markets based on demographic characteristics. It can be divided into 3 major market groups:
1** group, young women working to create a family. Group 2 women who love to free and
spend money with the 3 group of Asian Girls who love the challenges of the factors that
affect the experience of the Chao Phraya River in Thailand.

The relevant supply chain that affects the design experience of tourism activities in
the Chao Phraya River. The 10 key elements are assembled together: 1. Facilities & Services 2.
Travel and transportation 3. Accommodation 4. Travel Products 5. Staff and Tourism Network
6. Local community 7. Travel agency and information provider 8. Related agencies 9. Travel
activities and 10. Food and drink there are also two important indirect factors: policy and legal
factors. In terms of the factors that affect the experience of the Chao Phraya River in Thailand,
it can be divided into 4 main factors: 1. Thinking factor 2. Touch factor 3. Emotional factors
and 4. Link factors.

In conclusion of this study, it can be summarized the guidelines of creative value-
adding from tourism experience design through water activities in Thailand into 5 guidelines,
which are: Guideline 1: To promote and improve water activities to response tourists’ touch,
emotional and feeling factors in order to creative value-adding of tourism experience design
through water activities sustainably in Thailand.

Guideline 2: To develop and promote a unique tourism marketing to creative value-
adding from tourism experience design through water activities sustainably in Thailand.

Guideline 3: To develop the standard of safety for water tourism all the relevant supply
chain to creative value-adding from tourism experience design through water activities in
Thailand.

Guideline 4: To develop storyteller for creating water tourism experience and creative
value-adding from tourism experience design through water activities in Thailand.

Guideline 5: To generate and participation of stakeholder network to manage water

tourism.

Keyword: Creating value-adding from tourism experience design, Water activities,
Marine Activities in Andaman Sea cluster, Experience design, Wateshed

Areas
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