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ABSTRACT
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The purposes of this research are 1) to explore tourism resource base based on local
identities in the Andaman Sea of Thailand which can enhance potentiality of this area for marine
tourism, 2) to study on supply chain which affects tourism experience design in the Andaman Sea
of Thailand, 3) to classify tourist market by using demographic attribute, psychological attribute,
behavioral attribute, and geographical attribute, 4) to explore factors which affect the marine
tourism experience in the Andaman Sea of Thailand, 5) to find out the guidance for tourism
experience design through tourism activities in the Andaman Sea of Thailand. Mixed method was
used in this study. For the quantitative research method, the questionnaire was used to collect
data from the sample of foreign tourists visiting the Andaman Sea. The study area consisted of 3
provinces: Phuket, Krabi, and Phang-Nga. In order to get accurate and Unbiased information, the
sample group was divided by area as follows: 200 people in Phuket, 200 people in Krabi and 200
people in Phang-Nga (600 people in total). For the qualitative research method, using focus group
from both central and local governments, private sector, and entrepreneurs related to tourism
management in the Andaman Sea of Thailand in 3 areas then analyzed data by summarizing the
results from the questionnaire as percentage, frequency, average, and standard deviation, using
cluster analysis to classify tourists by tourists’ nationality, using regression analysis and using
thematic analysis.

The results revealed that the survey and focus group on tourism resource base based on
local identities in the Andaman Sea can enhance the potentiality of this area for marine tourism.

The number of tourist attractions in the Andaman Sea can be classified by using the criteria of



the Tourism Authority of Thailand into 10 categories as follows: eco-tourism attraction, arts and
sciences educational attraction, historical attraction, natural attraction, cultural attraction, natural
hot springs attraction, beach attraction, waterfalls attraction, island attraction, and cave attraction.
Tourism activities based on local identities in the Andaman sea area consisting of Phuket, Krabi,
and Phang-Nga which can enhance the potential of the area for marine tourism can be classified
into 6 activities as follows: participatory learning activities, sports activities, health and beauty
activities, entertainment activities and events, leisure activities, and CSR activities. As for the
identity of the Andaman Sea, there are common identities in all three areas of seafood, lifestyle
and ethnic diversity. According to the identities, all 3 provinces share common identities in food,
sea, lifestyle, and ethnic diversity.

Regarding the tourism supply chain in the Andaman Sea, after synthesizing quantitative
and qualitative research, it was found that the tourism supply chain affecting the tourism
experience design in the Andaman Sea could be classified as follows: 1) Direct tourism supply
chain in the Andaman Sea consisting of rules and regulations including standards and safety in all
dimensions, tourism services, tourism resources and activities, tourism service providers such as
tour company, gsuide, boat company, boat driver, etc., tourist attraction management , and pier.
2) Indirect tourism supply chain in the Andaman Sea consisting of Infrastructure, accommodation,
accessibility, laws, policies, and government agencies

Classification of tourist market in the Andaman Sea area could be divided as follows: group
1: Gen-Y women who passionate in culture, group 2: Single men who love various activities, group
3: Reclusive Gen-Y men. For the factors affecting marine tourism experience in the Andaman Sea
could be divided into 4 factors, which are (1) the key factors from quantitative results such as
feelings and thoughts, actions, and connections, from the qualitative results, which are (2)
secondary factors affecting the same tourism experience in all 3 provinces (3) supporting factors
affecting the same tourism experience in 2 provinces (4) other factors affecting different tourism
experiences in each province.

Therefore, guidelines for tourism experience design through marine tourism activities in
the Andaman Sea could be divided into 4 guidelines, which are guideline 1: the development of
creative tourism activities to enhance the value of tourism resources in the Andaman Sea in

Thailand, suideline 2: the development of marketing media to promote the marine tourism in the



Andaman Sea, guideline 3: the development of storytellers to encourage experience through
marine tourism in the Andaman Sea, and guideline 4: the development of holistic tourism

management mechanism to support marine tourism experience design in the Andaman Sea.
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