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ABSTRACT

Project Code RDG61T0129

Project Name Guidelines for the Revenue Increasement from Tourism Experience
Design through Water Activities in Chaophaya Watershed Areas

Researcher Assist. Professor Worarak,Sucher. D.HTM

Organization The National Institute of Development and Administration.

Project Duration 15 September 2018 to 14 November 2019

This research project focuses on objectives are tourism experience through water
tourism activities in the Chao Phraya River Basin. The objectives is to 1) to explore the tourism
resources based on the local cultural identity in the Chao Phraya River Basin, which can
enhance the potential of the area for the water tourism development 2) to study the relevant
supply chain and its affect to the design experience of water tourism activities in the Chao
Phraya River Basin. 3) to classify tourist market groups based on demographic attribute,
Psychological attributes behavioral Activity and characteristic 4) to explore the factors
affecting the water tourism experience of tourists in the basin of the Chao Phraya River, and
5) to offer guidance’s on the design of tourism experiences through water tourism activities
in the Chao Phraya River Basin. The Mixed research methodology 5) employee for qualitative
research, an example of Prachakroklum is a representative of the public sector agencies. The
waterfront tourism community in the Chao Phraya River, 30 people using a semi-structured
interview focus group activity, and group brainstorming are a tool to collect data and use
descriptive analysis (Descriptive Statistics) to analyze data. The Quantitative Research has a
Prachakroklum for visitors to travel in the area of the Chao Phraya River, 600 people using a

questioner is a tool to collect information and use descriptive statistics, including the
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frequency, percentage, average, and standard deviation for date analysis. Exploratory Factor
Analysis and multiple regression analysis, Cluster Analysis to analyze data.

The study showed that when exploring the tourism resource based on the local
cultural identity in the Chao Phraya River, which can elevate the potential of the area to the
water tourism development. It can be divided into 12 ways: an eco-tourism, historical
attraction, tourist attraction, cultural attractions, tourism, tourism, and sightseeing, sightseeing,
culture, sightseeing, cultural attractions, ancient attractions, sightseeing spots, attractions,
places of contemporary construction, and tourist attraction types of modern buildings.

The relevant supply chain that affects the design experience of tourism activities in
the Chao Phraya River. The 10 key elements are assembled together: 1. Facilities & Services
2. Travel and transportation 3. Accommodation 4. Travel Products 5. Staff and Tourism
Network 6. Local community 7. Travel agency and information provider 8. Related agencies
9. Travel activities and 10. Food and drink There are also two important indirect factors: policy
and legal factors.

In addition, when recognizing a group of tourist markets based on demographic
characteristics. It can be divided into 3 major market groups. It can be divided into 4 main
factors: 1. Thinking factor 2. Touch factor 3. Emotional factors and 4. Link factors

In which all studies Able to propose as a guideline for designing tourism experiences
through water tourism activities in the Chao Phraya River Basin, in total of 10 main
approaches, which are 1 ways to design activities for small groups of tourists Guideline 2
Develop and arrange tour leaders who take tours according to the interests of tourists.
Guidelines 3 Develop the language diversity of tour leaders using the concept of "Smart
Worker". New Way 5: Creating Value of Tourism Products in the Chao Phraya River Basin
Administration and communities in the Chao Phraya River Basin To access digital tourism
using the "Smart Device" concept. Concept 7 Promotes the tourist market in the Chao Phraya
River Basin that is "Women" Guideline 8 Promote the Tourist Market Tourist Generators "Y"

Guideline 9 Develop staff, provide information signs, signboards in tourist attractions in the
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Chao Phraya River Basin. Guidelines 10 Promote and develop tourist markets in the Chao

Phraya River Basin that have Diversity, other groups.

Keywords: Experience Design, Water Tourism Activity, Tourism, River Basin Area
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