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Abstract

The objective of this research is to study effective business strategies and processes in
the digital platform for the gem and jewelry business, to develop the digital platform for the
gem and jewelry business, and to transfer the digital platform for the gem and jewelry business
in Mae Sot District, Tak Province. By using combined quality research and quantitative research,
the results of the research revealed that the adaptation for using information technology in
business is @ major challenge for small entrepreneurs in the gem and jewelry business and
the digital platform for gems and jewelry businesses is a solution to help entrepreneurs, the
confidence is the most important value in the gem and jewelry supply chain while the value
of the product will be reflected through the value which depend on quality and taste/
satisfaction, and 24 web-application functions and mobile-applications can support the

strategy and process of the implemented platform.



