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ABSTRACT

Small and medium jewelry enterprises in Chanthaburi have grown alongside with
Chanthaburi gems market which has been the main gems import-export hub in Thailand
for many decades. The government aims to enhance the market for wider expansion of
its global market capability. Accordingly, an explicit and trustworthy information of the
precious jewelry merchandises is an important marketing strategy which should be
adopted by the local business sectors.

The current research introduced the marketing strategy that will strengthen the
consumer’s trust in buying precious jewelry in Chanthaburi. The QR Code technique was
used to access the product’s information. Precious jewelry products from 17 local
jewelry shops in Chanthaburi were certified at Burapha Gems laboratory (BGL). The gems
and precious metal information were collected at the data base of the project website

at URL https://gemschan2019.blogspot.com/. The product information was accessed

through QR Code. However, only nine local shops among seventeen shops agreed to
show their product information through the QR Code. Consumer behavior against the
declaration of jewelry information through QR Code was surveyed using questionnaire
from 427 consumers. Moreover, the shop owners were interviewed according to the QR
Code response of their consumers. Data were statistically analyzed by arithmetic mean,
standard deviation and chi-square tests at 0.05 significance level.

The results showed that about 57.6 percent of all precious jewelry products
obtained 18 K gold. Shop’s sale persons could give correct gemstone information of 98
percent of the jewelry pieces. Every piece of silver jewelry obtained silver contents
higher than 92.5 Wt.%. However, only 17.6 percent of gold jewelry pieces was accurately
informed.

The consumers’ opinion showed that the necessary product information accessed
through the QR Code influenced a buying decision at a high level. It was a convenient
access with fast internet connection and the information was sufficient for buying
decision. The results derived from Chi-square test with 0.05 significance level reported
that:

- The consumer’s trust and confidence on the jewelry products with its
information accessed through the QR Code statistically related with the buying

decision and related with the decision making (p-value < 0.05). The trust and
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confidence were also passed on to the jewelry shops that presented the product
information through the QR Code.

- The consumer’s trust and confidence passed on to the jewelry shops showing
the QR Code statistically related with the buying decision of the consumers
(p-value < 0.05).

The consumers’ opinion showed that the product certificates declaring gems and
precious metals information accessed through the QR Code raised consumers’trust and
confidence on the jewelry shops at high level. It highly raised consumers’ trust on the
jewelry product and confidence on making a buying decision, at subsequently lesser
levels.

The opinion from the shop’ sale persons showed that the sales result might be
increased due to the explicit product information accessed through the QR Code at a
normal level. However, the shop’s owners would like to have more products obtaining
their information accessibility through the QR Code at a high level. There are six shops
out of nine shops (60%) that required further input of more products.

The research provided the marketing strategy of presenting the jewelry product
information with a prompt access through the QR Code. The necessary information
composed of certified data of gemstone and precious metals. The strategy could gain
consumers’ confidence on buying precious jewelry from jewelry local shops in
Chanthaburi. If there are more jewelry shops that apply this strategy with their jewelry
products, the consumers’ trust and confidence will be strengthen and spread

throughout Chanthaburi jewelry business, sustainably.



