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Abstract

The objectives of the study were 1) to investigate Facebook use among
people who involved in gems and jewelry; 2) to examine Facebook Pages related to
gems and jewelry, and 3) to publicize the information about gems and jewelry
through Facebook Fan Page called “Nakorn Aunyamanee” (Chanthaburi, The City of
Gems). All of the entrepreneurs’ opinions were collected by interviewing and
observing the behavior of Facebook use. Questionnaires were utilized to interview
the target groups such as gems and jewelry entrepreneurs, craftsmanship labour,
tourists, and Chanthaburi locals.

The results revealed that Facebook led to efficient public relations for
Chanthaburi province; moreover, tourist attraction lists were advertised to be more
attractive for visitors. Also, both visitors and entrepreneurs could receive more
information about gems and jewelry activities.

For Facebook use behavior of entrepreneurs, most of them were always on
Facebook for 2 to 5 times a day but less than 30 minutes per time. During 09.00
a.m.-12.00 p.m., they have frequently onlined Facebook to obtain tourism news and
run their own business through Facebook Fan Page (x = 4.03).

For skilled craftsmen, most of them were always on Facebook for 2 to 5
times a day but less than 30 minutes. During 06.01 p.m.-09.00 p.m., they have
frequently onlined Facebook to obtain economic news and share information
through Facebook Fan Page (x = 3.90).

For local people, most of them were always on Facebook at least 30 - 60
minutes per session for 2 to 5 times a day. During 06.01 p.m.-09.00 p.m., they have
frequently onlined Facebook to obtain social news and use their free time effectively
through Facebook Fan Page (x = 3.90).

For visitors, most of them were always on Facebook at least 30 - 60
minutes per session for 2 to 5 times a day. During 12.01 p.m. - 03.00 p.m., they have
frequently onlined Facebook to obtain social news and entertainment through
Facebook Fan Page (x = 4.04).

The findings found that public relations on Facebook was convenient and
easy service to attract the people to be informed of all information about gems and

jewelry in order to increase potential and trust.
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