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ABSTRACT

This research project aims to study a current situation of short-term rentals for
tourism in Thailand including the potential of Thai entrepreneur in this business. This
research project also studied the customer behavior and effects of the short-term
rental for tourism in Thailand. These results will be used as the recommendation to
develop the short-term rental in Thailand. The sampling group of this research are
1,127 tourists using the service of the short-term rental for tourism in Thailand. This
research also used the questionnaire as the research tools, with 5 level rating scales
that are arranged in ascending order. Reliability of the questionnaire is equal to .76. The
key informants are consisted of the government officers, Thai entrepreneurs, and
tourists. Individual Interview, group interview and 187 people in participation
observation are the research methods. The statistical analysis for research question are
percentage, mean and the standard deviation. The qualitative research methods is also
used in this project.

The results of this project are as follows:

The host of short-term rentals for tourism in Thailand is increased according
to the demand of the tourist in Thailand especially in the top travelling destination in
Thailand such as Bangkok, Pattaya, Phuket and Chiang Mai Province.

The potential of The Thai entrepreneur in short-term rentals for tourism in
Thailand is excellent. The strong point is a good accommodations, hospitality, good
hosting, multiple choice for rental and living, convenient for many activities and also
privacy.

The top requirement of the tourist are the unique of place, low price, good
experience, privacy and home alike.

The Effect are the low of rental standard, unfair competition. Tricky service,
misused of building, disturb and the Thai government cannot take any income tax from
the online platform.

Recommendation are the Unique of decoration, sanitary, security, using online
platform for marketing. Create a good experience activities. Increase the foreign language
skill, using of technology and good hosting. Provide laws and regulations relating to the
short-term rentals for tourism which can regulate the tax system in this business,
security and national stability.
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