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ABSTRACT

This research has objectives that are 1. to improve happiness index of tourists and
community in Thailand, 2. to obtain lesson learned from community-based tourism in
Thailand, and 3. to study a development measure from happiness evaluation of community-
based tourism. Research plan consists of 2 sub-projects; first sub-project focuses on a
development of community-based tourism sites from the happiness evaluation of the
community and second sub-project involves an enhancement of tourist satisfaction from the
happiness evaluation of the tourists. Samples consisted of local members in the community
and the tourists who visited 30 community-based tourism sites across the country.

In This study, the result of sub-project 1 found that most of local members who had
high to highest level of happiness were from high potential community to improve tourism
business. Moreover, the community leaders had strong vision and management skills to
harmonize the community. Roles and responsibilities of each member were clearly
structured and organized.

For sub-project 2, the results showed that the critical factors affecting tourist
happiness were site attractions and physical evidence in the community. These attractions
should include social involvement and cultural heritage that reflect unique identity of the
community. In addition, the sites should possess both tangibles consisting people’s living
conditions and intangibles consisting thoughts, beliefs, attitude, and local wisdom, as well
as, sense of security in life and properties when in the community.

From the results of 2 sub-projects, it found that the guidelines for improving
community happiness are as follows: 1. Potential development of people in the community.
2. Potential development of area. 3. Potential development of management. The guidelines
for the development of tourists’ happiness, including 1.Creating knowledge and
understanding about the context of community based tourism. 2. Developing tourism
activities to be diverse. 3. Develop tourism facilities to meet standards. 4. Upgrade
community products, To match the tastes of tourists. 5. Push the community to be a tourist
destination for learning. 6. Develop tourism programs that promote community based
tourism. 7. Focus on marketing using social media.
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