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Abstract

Head of Project Ph.D. Siyanee Hirunsalee
E-mail siyanee@thetsis.com
Duration January 2019 - April 2020

This research aims to study the factors that influence tourism demand and tourism
supply promptness for gay male tourists and to put propositions of gay tourism promotion
policy to the public. The project’s management and study plans are based on two supporting
projects which are supporting project 1: A study of factors influencing tourism demand,
behavior and expectation of LGBT tourists: A case study of Gay tourists and supporting project
2: A study of tourism supply promptness in welcoming LGBT tourists: A case study of Gay
tourists. The supporting projects’ results are employed to analyze both the positive and
negative effects of gay tourists upon (1) physical or natural environment (2) economic
environment and (3) socio-cultural environment. Then, all results are gathered and analyzed

in order to offer tourism promotion policies.

The results lead to propositions of gay tourism promotion policy which are divided into
3 groups: (1) marketing policies, operated by Tourism Authority of Thailand through Go Thai Be
Free campaign, include 1) offering empirical evidence of gay-friendliness within the country,
meaning the imposition of gender equality laws 2) improving the communication about global
challenges, especially environmental issues and 3) developing tourism activities related to
social movements such as Pride festivals (2) travel policies, operated by Tourism Authority of
Thailand together with civil society and business sectors, include 1) designing a gay map
providing credible and detailed information and 2) encouraging traveling from one destination
to another destination by providing tour packages and (3) destination policies, operated by
Tourism Authority of Thailand together with Ministry of Tourism and Sports, Bangkok’s Culture,
Sports and Tourism Department, or local Tourism and Sports Department, include 1) improving
ac LGBT law 2) improving tourist’s attractions for gay tourists who seek premium services by
running research and development projects on tourism products with the aim to meet gay
tourists’ expectation 3) offering courses about gender diversity for gay-friendly destinations,

especially issues concerning gender sensitivity and excessive privileges for gay tourists and 4)
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zoning economic areas for LGBT tourists, such as Silom District in Bangkok, Soi Cowboy in

Pattaya, and Bangla Road in Phuket.
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