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Abstract

Head of Project Ph.D. Siyanee Hirunsalee
E-mail siyanee@thetsis.com
Duration January 2019 - April 2020

This study aims to study the factors that influence tourism demand, behavior, and
expectation of gay tourists in order to implement guidelines for increasing tourism demand
related to gay tourists’ behavior and expectation. The research employs a mixed method of
quantitative and qualitative methodologies, including the literature review of secondary data,
in-depth interviews, questionnaire surveys, content analysis, and significance analysis of
samples. The 939 samples are divided into four groups: (1) middle-to-upper-income Asian gay
tourists who are not Thai (2) lower-income Asian gay tourists who are not Thai (3) middle-to-
upper-income non-Asian gay tourists and (4) lower-income non-Asian gay tourists. The
significance analysis methods used in this research are Correlation Analysis for analyzing
correlation of dependent variables and Two-Way ANOVA Analysis for analyzing samples that
relate to more than 1 variable and more than 2 demographic groups. The results evaluation
is explained in accordance with the hypotheses which are (1) push and pull factors influence
tourism demand of tourists (2) push factors influence gay tourists” behavior (3) pull factors
influence tourists’ expectation and (4) tourists’ behavior and expectation influence tourism

demand.

The results reveal that according to the hypotheses, the following variables move in

the same direction with the significance level of 0.05:

(1) Push and pull factors influence tourism demand of gay tourists: 1) there is a
relationship between push factor of experience in Thailand and spending demand on LGBT-
tourism activities of lower-income Asian gay tourists who are not Thai 2) there is a relationship
between push factor of experience at the destination and spending demand on LGBT events
like gCircuit of all Asian gay tourists who are not Thai 3) there is a relationship between push
factor of coming out experience, especially with the family, and spending demand on LGBT
events held in Thailand of all non-Asian gay tourists 4) there is a relationship between pull

factor of mass communication and spending demand on LGBT events held in Thailand of all
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gay tourists and 5) there is a relationship between the factor of relevant policy and law and

gay tourists, especially middle-to-upper-income groups.

(2) Push factors influence tourists’ behavior: there is a relationship between push factor
of experience in Thailand and tourists’ behavior of daily spending of lower-income Asian gay
tourists who are not Thai and middle-to-upper-income and lower-income non-Asian gay

tourists.

(3) Pull factors influence tourists’ expectation: 1) there is a relationship between pull
factor of information channels, especially LGBT tourism websites, and tourists” expectation of
all middle-to-upper-income gay tourists and 2) there is a relationship between pull factor of
Thailand tourism information channels, especially gay maps and guidebooks, and tourists’

expectation of lower-income non-Asian gay tourists.

(4) Tourists’ behavior and expectation influence tourism demand: 1) there is a
relationship between pre-travel behavior about Thailand tourism information channels and
demand for revisiting of middle-to-upper-income and lower-income Asian gay tourists who are
not Thai and middle-to-upper-income non-Asian gay tourists 2) there is a relationship between
on-travel behavior about daily spending and daily spending demand on LGBT events held in
Thailand of lower-income Asian gay tourists who are not Thai and middle-to-upper-income
non-Asian gay tourists 3) there is a relationship between tourists’ expectation for natural
resources and decision-making demand about tourism objectives of all gay tourists, and there
is a relationship between tourists’ expectation for natural resources and demand for revisiting
of lower-income Asian gay tourists who are not Thai and all non-Asian gay tourists 4) there is
a relationship between tourists’ expectation for man-made resources and spending demand
on LGBT activities and LGBT events 5) there is a relationship between tourists’ expectation for
basic infrastructure for tourism supply which includes public health services and demand for
revisiting of lower-income Asian gay tourists who are not Thai and middle-to-upper-income
non-Asian gay tourists 6) there is a relationship between tourists’ expectation for local
people’s hospitality and culture and demand for revisiting of lower-income Asian gay tourists
who are not Thai and middle-to-upper-income non-Asian gay tourists and 7) there is a
relationship between tourists’ expectation for government’s roles and decision-making
demand about tourism objectives, demand for revisiting, and spending demand about

spending priorities.
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Gay tourists’ expectation is important to generate demand for revisiting the
destinations. The overall tourists’ expectations mostly must be remained at Desired Service
Level, which is the expectation of receiving the desired products and services in each situation,

in order to increase the tendency of revisiting the tourism destinations.

The guidelines for potential development on tourism demand to meet gay tourists’
behavior and expectations include (1) propositions about gender equality laws (2) cultural
propositions for promoting LGBT-friendly image and (3) propositions for tourists’ expectations

and LGBT-friendly service.
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