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Abstract
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The Survey of the potentiality and the development of community - based
tourism database of Thailand phase 2 aims to Study the potential and assess the readiness
of community based tourism in Thailand, develop a community based tourism database can
use by themselves, and create marketing communication plans for community based
tourism. Documentary study, field survey, in-depth interview and focus group discussion
were used to collect data. The sample population consists of 4 main groups which are 1)
agencies involved in tourism standards, stakeholders in using community based tourism
information, tourism management communities and academics that concerned. It found that
355 communities with the qualifications and readiness in collecting data nationwide by
having the community fill in the community information by oneself through a database that
is designed to work in the Cloud Platform that use the database as NoSQL instead of
Relational Database, which was developed for big data, work over the internet or 4G and
can be used throughout the mobile phone, PC, or tablet. In the term of the standard of
community based tourism management in the country, it is found that the northern region
has standards of economic management, society and good quality of life, while in the
central, northeastern and southern regions, communities have the highest standard of
conservation and promotion of cultural heritage. In the aspect of database delivery, there
are 2 ways to do; deliver the entire database by allowing the receiving department to
proceed through the system still in flat form or delivering all data with Excel or other

programs depending on the wishes of the delivery agency. In the formulation of a
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community based tourism marketing communication plan consisting of market
segmentation, communicate marketing through social media and tourism activities,
formulate management strategies to build good relationships with customers and create
value that is delivered to the customer. However, community based tourism in Thailand
must be developed to work with tour operators which is considered the most important

weakness and the development of tourism service quality.
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