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Abstract

Chanthaburi Gem Street has long been an important gems manufacturing and trading district of
Thailand, primarily due to highly skillful gems manufacturing process and craftsmanship that has been passed
on for generations, together with unique gems trading culture based on honesty and business partners’
satisfaction through “gems dealing” mechanism, and with the abundance of gems resource both in the local
and regional level. All of these have contributed to the trading flourish of Chanthaburi Gem Street in the
international level. However, the economy has been slowed continuously since the economy crisis in 1997,
exacerbated with the end of abundant gems resource of this area. After all these years, there have been
attempts from government sector and the locals to revive the economy and realize the value and significance
of this area, whether in terms of stimulating economy with annual festivals, advertising and promoting cultural
tourism and creative tourism by connecting with other areas that have similar culture such as Chanthaboon
riverside community etc. However, it is found that such attempts still lack the connection of value with local
creative activities. Moreover, area development from manufacturer to creative tourist attractions still has certain
limitations. In order to restore the realization of value and awareness of Gem Street district, it can be done
through creative tourism activities with people’s participation. This research aims to study and determine
creative tourism activity from the value of Chanthaburi Gem Street. By collecting primary and secondary data
through physical survey, in-depth interview and group meeting with concerned parties to analyze place identity,
it leads to the physical designing process of tourism route and improvement of buildings along Chanthaburi
Gem Street to become a knowledge center that supports creative tourism. Through participatory action
research process, together with the physical and architectural design with the community as a tool, the research
found that the real value which is the important identity of Gem Street is the gems manufacturing process.
Thus, the person who plays an important role that reflects this identity is “gems dealer”, who possesses an
image of a pioneer who is also a smart and honest expert. Therefore, physical development in design and
creative activities through participatory process has utilized the abovementioned identity and characters which
are considered abstract. But when it was translated into physical area both in public level that is tourism route
along Gem Street and of personal level that is creative activities in 5 learning houses, it becomes concrete and
tangible. The result of the design and development of creative activity would lead to an implementation by

the community and related government sector and civil society afterwards.

Keywords: Physical Development in Design, Creative Tourism, Chanthaburi Gem Street, Place Identity
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