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Abstract

The development of the management model of Satun UNESCO Global
Geopark, and the connection with the management of geological parks should be in
the form of establishment of an agency under the inclusion of personnel from
agencies in the area to be responsible under the mission consistent with the work in
the geological park, divided into 3 parts management executives includes Director,
Operations, and Geopark Office.

Management geological park area that overlaps with conservation areas
the direction of the responsible agency. Satun UNESCO Global Geopark is
composed of four types of eco-tourism and adventure, marine attractions,
archipelago, tourist attractions for learning, lifestyle attractions. The most common
problem in the attraction is the lack of standards to accommodate tourism activities
and the lack of excursions linking tourist attractions in the area, and public
transportation lead tourists to visit the tourist spots. The behavior of tourists
traveling to the Geopark area popularly travels with family and friends under the
purpose of recreation and learning about the culture and distinctive geological
culture. Tourist attractions in the area of the Geopark is a natural, not crowded, the
cost of living is good service, friendly people, facilities, signposts, and interpretive
processes.

What tourists need is to increase the capacity to communicate the guides
and tour volunteers. For the development and promotion of tourism marketing of

the Satun UNESCO Global Geopark in 3 important areas which are (1)



improve/develop the experience of tourism products and services in the Satun
UNESCO Global Geopark and what tourists want to increase the capacity to
communicate and guide tour guides and volunteers, (2) increase distribution
channels and (3) create Brand Image and creating Brand Awareness in Satun
UNESCO Global Geopark, development of Logo/ Slogan/ Mascot, and design for
tourism route development.

Developing guidelines for preserving natural resource bases and
communicating nature in Satun UNESCO Global Geopark. Most of the tourist sites
have moderate potential in the amount of 15 places, followed by less potential 10
places and high potential level 3 places which are Lestegodon Cave, Phu Pha Phet
Cave, and Koh Leedi. Things that should be developed for geological parks include
creating learning media and interpretive processes for tourists visiting, labeling in QR
code format to link to Facebook with important characteristics, making tourist guide
manual which the content used in the presentation is in both Thai and Ensglish to
communicate both Thai and foreigners, training courses to increase skills and
capacity to communicate meaning to communities for tourism and design the layout

of the major attractions.
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