UNANED

salATans: RDG62T0068

Folasanis: MsWuIRaIAnNsYieaieagneussallanana

N9 AT.ALIA AITIUNA UNTINYRYAVAIUATUNS
n3. 13RS Ruig UNINYIRYTNVA VA
n3. Doz nsUsEans WNINYIYTVN AV

Email address: danuvat.s@psu.ac.th, Taweesin.skru@gmail.com

ey dos nadear@ hotmail.com

SLIANATING: 19 (Fawsl 15 ung1AY 2562 B9 Yudi 14 unsiay 2563)

1A5aN15338 “Msimuieainnisvieaiiergneussallanaga” dinguszasdiiedne
wazUsediudngn nnnannun1siainveLratiesielaneusIdllanaga Anvideyatinvieanen
NOANITULAZAIIUABINITYRILNYIoLeINldan1TviewigtgnetusIdilandga wagdniin

}%

unuimuuardsaiunaiansiesiisgnenussillanaga nisAnwiadaiidunisidedeisns
‘ﬁu%qqmmmam%w%mm Tnglduuuduniwaluaviuvasuniy ludiuveen1sITeigenunIn
Ausiusndeyalaenisdunivalidednuaznsdanfivssgudeufifinig daun1s3dewd aiunn
Aunurudeyalaglduuuasunuainnguiogne Aetivisadeafidiuvienderluiufignenu
ssallanagna nan1sAnwInud

1. gnenussallanagaiiuvaswiondioafifidnenmmsiunisnaindiulugjogluseiugs
i deawlnaou tgrines tanieves dudaan tglmes ingfiudou lwadhunalia
Hudu eehslsfnn defiansananesddseneunagninensmsveaiieamuin undsvieadiodlu
gnenussallanagadsiifgmiluiFeweimsquasnuunadwisaiienlfmsnuegiaue 1inszuy
yudsassarlunmadifundmeisr diueanuazainuaznisliuinsluurdsieaden
1AATgIL PIelUsunsuNMIieniien dumsuasRanssumaveadieafideslssiuiignetussd
lanana

2. woAnssuuazANFeINsvestinvieninafifldentsvienfiergnetussdlanaga
NEABURUUABUANTIUIY 384 0819 WuiﬂﬁfﬂﬂaqLﬁmﬁngﬂf\]L%qwqﬁﬂiimmﬁviauﬁm

anegussilanaantdadenielu lnenamsiwegluszdvann uazillefiarsandadeniglusedeiey
lusgAuunian lawd n1slavieaiiersiuiuiieunazasaunsy  waviusegdladanginssuns
vieugdgneussilanaandadenieuen lneamsiuegluseduinn uazleiansandadeniely

Y o [ [y d' v J [ 1 ' PN aNa Ao = L4
378%8%8§1N33®Uw’m‘1/]’§j@ lﬂLLﬂ ﬂ’ﬁL‘U‘L!LLViﬁQ‘VIENLVIEJ’W]NﬁiZU’WIEJ’WIUﬁﬂﬂﬂﬂ’l?ﬂ@ﬂmﬁmyjim

17



TudruAuABINISVRITNYIBWNYINNUTITUEIUUTEAUNIINITAAIANLABNTIBTE

aveussallanana wudiAnudesINsvesinvieangndnen1svesietgneussallanagaludiu

a v L3

wandusiogluseiuinn lnedadeifiszduanudesnisgean lun anslanisuuasiiiondnal
e, susimegluseiuinnlaetadeniszaunnudeanisgsga Tiua nmsuanidnauing
#19q Mbummsgrunazdaau,  futemsnisdinnieeglussduinlaedadefisziuaiig
fosnsgean loun Trevenmsiiiismeuazdmaulunsidfuvamieadion, Funsdaasy
nsnatmegluszfuuinlaedadeiifiseduaiiudesnisgegn 1dun auvainaisvesde

Uszynduius wu uled Wnsiiml wiviu helavan wazineans, sunssuiunisbiuiniseylu

o

seaunnlagUadeniiseduaudeanisgedn LauA ANAMNIaNY0ITEUUIANITIIUIY

[y

UnvisaieImdBenvuuvawiawies, audnwagnineanegluseauiinlagladeniiseau
ANNABINITEIAR Laka dn1sdnnnuss dadiualtsnuiasiiusseiniavuiiugIureendnyel

nIzlazANaLAY,  auyaainsegluszdvuinlaeladeniiseiuaiiudesnisgean laun

¥

ANaEnsalunsiideyavedliusnsitunisvieaiied wu daamaivediu auluusinumas

] =
NDINY3

Aa o o

3. uHuiuAzdLESUIna1aNT e teeussillanana il ing Ussashdndgy 3 Ue

9
laun (1) WeUiula/Mauinds sudiuazuinismienisvieuiieadalssaunisalluiiuiigneu
sstllanagadenndesivtinvesfieinguilvang (2) Wieliiudesmisnisdadmirewuu Business

¥

to Business wag Business to Customer (3) Liloasen1nanual Brand Image warai1ansius

Brand Awareness Tuiwngneussallangna lneusznaume 3 nagns baud (1) nMsusuugeiamn
a [ L3 ] A:{I Q' 1 % o 1 b % [ L4

NANAUNVINNITNBUNYT (2) NITWNUTDINIIANTINANRUIY ae (3) ATATINNINANWa Brand

Image Uara319N153U3 Brand Awareness

ANENATY | ANUABINIT MAIANITVBNTIEY eneusTllanana

18



Abstract
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This research aimed to study marketing potential of the tourist attraction, to
study the behaviors and the demands of tourists towards tourism and to make a plan to
develop and promote the tourism market at Satun Global Geopark. This study used both
qualitative and quantitative research methods. For the qualitative research, the interview
and questionnaire were used. Data were collected through in-depth interviews and
workshops. As for the quantitative research, data were collected by using questionnaires
from the sample group of tourists who came to visit the Satun Global Geopark. The
results showed that:

1. Tourist attractions of the Satun Global Geopark have the most marketing
potential at a high level, such as Lestegodon Cave, Phu Pha Phet Cave, Wang Sai Thong
Waterfall, Chet Khot Cave, Urai Thong Cave, Hin Son Island and Across time zones etc.
However, considering the factors and tourism resources, it is found that the tourist
attractions in the Satun Global Geopark still have problems in maintaining beautiful tourist
spots always. The park does not have a public transport system to access tourist
attractions, facilities and services in tourist attractions do not yet have standards. There
are no tourism programs, routes and tourism activities linking the Satun Global Geopark.

2. The behaviors and demands of tourists from 384 respondents, found that
tourists have behavioral motivation for tourism in the Satun Global Geopark from internal
factors in the high level. When considering the internal factors that are at the highest
level, included traveling with friends and family. These tourists are motivated by tourism
behavior from external factors in the high level. When considering the external factors

that are at the highest level, are the geological sites that are still abundant.

19



The demands for tourists, according to marketing mix factors, found that the
demand for products is at a high level. The highest factors are outstanding and unique.
The price factor is at a high level. The highest factor is the display of various service rates
that are standard and clear. The factors of sales channels are at a high level. The factors
with the highest level are sufficient and clear signage for accessing tourist spots. The
factor of marketing promotion is at a high level. The factors that have the highest level of
demand are the variety of public relations media such as websites, television, brochures,
billboards and magazines. The service process factor is at a high level. The factors that
have the highest level of demand are the suitability of the number of tourists visiting
tourist sites. Physical factors are at a high level. The factors that have the highest level of
demand are the decoration, the beauty and the atmosphere based on the unique and
original. Personnel factors are at a high level. The factors that have the highest level of
demand are the ability to provide information of tourism service providers such as local
guides, people in tourist areas.

3. The plan for the development and promotion of the Satun Global Geopark
market has three important objectives, which are (1) to improve and develop the
experience tourism products and services in park to be aligned with the target tourists (2)
to increase distribution channels like Business to Business and Business to Customer (3) to
create a brand image and brand awareness in the Satun Global Geopark. This plan
consists of 3 strategies which are (1) improving tourism products (2) increasing distribution

channels and (3) creating a brand image and creating brand awareness.

Keywords: Demands, Tourism market, Satun Global Geopark
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