MATEIE 0 LTI IaIaeaisadmiunguiinvisaiisdniuaula
fiawlulvneysnvusanmisinusssy @andaenssy) dinguszasd 1) emuitomia
mMsnanfiaenndesiuaufeinisvestnvisadisnguanuadlefiaulunoysndusanma
Sauusssy (@andnonssy) waz2) Wemuiluinagsivesesdnsifionisvieaiiodluumeysny
usAnMeiamss (@andnenss) lunsaduneldannsvieainluuneyinvusanma
Tuusssu (@adnenssy) loeyinnFITekuuNaIuds kasn193desdsuuanisuuuiidiusay
Tasuvsngulmndu 3 nqu Uszneuluse 1) nguiinvisnfisndetausssuanilne Siuau
200 fEN LAYV 200 Fega 2) nguiinvieafisudatuiyusslevd Uszneuluse
2 ngugos laun 2.1) NqUUSYY LavaIANTUNIYY TI1UIU 62 AI9819 Lag 2.2) Na
antunsnululsemaiivdngasaniinonssu S1uu 42 foghe wazantunisdne
maUszmalugiinAeldeuudiin $1uu 100 fetne 3) nauaniay sy U3smidie way
LBLUUA 311U 44 fa9E FIUNGUAIRE1IUNTRAIUIYRINIINITIAIN TIUIN 648 AIRENS
dwmsumswaulunagsiavesesdnsii onisviead srlulwneydndusanniefausssy
(@andnenssa) lumsaiegldnnmavieaiisazsudunsidenuuidwsmivesdnsile
msvisafisdlulneysnvusanmeimusssy (Auzviaunguaudnansuszaaietisly
Haqiu) eludmindinu woedmiauns wan1s3donui Yemenisnainiiaenndasiy
AR Ban1svet Ny eaf BanguauaulamiavluluneusnyusannisTausssy
(anilmensau) Hu Wnvesilsndeimussaumsldmanandudemnsdedsnuseulat dau
tnvioaiisndeiiausslovl Tunguuivnumvu waznguantunisfinw nasnaungy
Uitmiiuiien uagtelsudanslinismaianianssiiumaaamnedidnnsedind nslnsdwy
waznsldmnuduiusauynaadudfey Heims@adnsuRanssuunavsUazanansavil
Alonalunssinaulatofanssy uaslusunsumsvealienundu dulieagsfvvesesdns
iWonmsvioniiodluwneysnyusanmisiamsssy (@andnenssy) lunisadieseldannisg
vioaifieniiu Idiaue 4 lusavislutonindigu wasdmiund lnsnuinmsadiegueives
Aanssunazlusunsumsvisniisaiiudanlmivazmsivszaunisalsalunisadeguaiuas
nadnsadseutuazugauenenmveader mnesdnsiiiemaeaderluuneying

UIANNITAUSITY (AONUNYNTTU) VaINIaD I DY é"ﬁquLLazLst'aflmmﬁflLﬁumﬂﬁﬁﬁ%

dawaliinanudsduluniseysnvusanneiausssudadudmunendnvesesdnsnely



Abstract

The objectives of this research are:: 1) to develop marketing channels that are
in line with the needs of special interest tourists in the preserved area of cultural
heritages (architecture) and 2) to develop the business model of tourism organization
in the preserved area of cultural heritages (architecture) to generate income from
tourism. This research uses mixed-method and participatory action research approach.
Samples were selected by quota technique including 1) 200 culture-orientated Thai
tourists and culture-orientated 200 foreign tourists. 2) Volunteer tourists consisting of
2 sub-groups: 2.1) 62 companies and public organizations, and 2.2) a group of 42
domestic educational institutions that have architectural programs and 100 foreign
institutions in the Asia-Pacific 3) 44 tour companies, associations, clubs and bloggers.
The total samples are 648 samples. The development of business models for tourism
organization in the preserved area of cultural heritages (architecture) to generate
income from tourism was conducted by using collaborative research with the
destination management organizations (coordinating center at the present) in both
Lamphun and Phrae. The results of the research showed that marketing channels that
correspond to the needs of special interest tourists were social media. For volunteer
tourists in public companies and educational institutions, and travel agencies, the
marketing channels should be through direct email, telephone and personal
relationships, invitations to participate in the famtrip can create opportunities of
purchasing. The business model of the tourism organization in the preserved area of
cultural heritages (architecture) (coordinating center at the present) for generating
income from tourism proposed 4 business models in both Lamphun and Phrae and
showed that the creating value for activities and innovative tourism programs and the
shared experiences in creating value and social outcomes will be a selling point. If the
organizations in both Lamphun and Phrae can perform well, the result will be
sustainability in the preservation of cultural heritage which is the main goal of the

organizations.
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