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Abstract

Development of wellness tourism with outstanding tourism resources and
cooperation of Ranong tourism network Its objectives are 1) To study the outstanding
characteristics of wellness tourism resources in Ranong province that meet the needs
of Thai tourists and Foreign tourists. 2) Study the routes, forms, and wellness tourism
activities in the potential tourist spots of Ranong Province. 3) Study the promotion of
wellness tourism in Ranong Province. In collaboration with personnel development,
network partners and the concept of "Augmented Reality" 4) Propose guidelines for
the development of wellness tourism in Ranong to support the needs of the Thai
tourists. and Foreign tourists used to collect quantitative data and qualitative. The
population used is Ranong tourism network, government network, private sector, and
public sectors that own resources Tourism academic wellness expert and an
augmented reality expert And 1,552 tourists. The tools used were assessment forms,
interview forms and workshops.

The results of the research are as follows: 1) The characteristics of tourism
resources must be suitable for wellness. That can cause well-being through “feeling
tranquility” by using 4-dimensional elements that make health perfect The resources
must have features (1) Health promotion (2) Prevention (3) Curative (4) Rehabilitation.
And found that outstanding resources are “hot spring bathing tradition on full moon
night”. 2) Thai tourists, people under the age of 60, are interested about food and
healthy drinks. While the Thai elderly are interested in hot mineral water bath/using
water for treatment. Foreign tourists under the age of 60 are interested in healthy
sports activities. And spa/massage for health and the elderly are interested in
activities that touch nature, such as beaches, islands. Therefore can specify 3 routes
of wellness tourism are: Health build routes, Rehabilitation and Curative routes And
Blend routes. 3) Cooperation of the Ranong Tourism Network is a Jurisdiction-Based
Management model and Cooperation voluntarily to help each other. In order to carry
out the tourism activities of Ranong province to the goal. And using "Augmented
Reality" to promote of all 6 wellness tourism destinations in Ranong Province in the

form of 3D images and digital content. 4) Guidelines for the development of wellness



tourism in Ranong to support the residence requirements of Thai tourists and Foreign
tourists are: Stimulate the creation of networks, Memorandum of Understanding
(MOU) in carrying out wellness tourism activities in Ranong Province. And to bring
technology to help present health tourism information in Ranong province for travel
planning for both Thai tourists and Foreign tourists.

Keywords: Wellness tourism, Distinctiveness of tourism resources, Cooperation,

Tourism network
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