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ABSTRACT

This study aims to: 1) study herbal based health tourism's program, route
and activity in Chiang Rai province responding tourist and other tourism
stakeholders’ demand; 2) Herbs’ value added and value co-creation with
herbal based health tourism's activities and; 3) purpose the herbal based health
tourism's business linking with neighboring countries (MCLT). Mixed methods were
used for this study. The study covers 5 areas of: 1) San Ton Kok village, Thasud-
Muang Chiang Rai district: 2) Huay Deui village- Huay Sak village, Khuntarn district-
Namma village, Chiang Khon district; 3) Pa Daeng Luang village and Mong kham
village, Maesai district; 4) Huay Sai Khaow village-Dong Mada village - Rong Bon
village, Mae Lao district and; 5) Huay Hin Ladnai village, Wieng Papao district.

Tourism stakeholders are the main population including:  public sector,
private sector, community, service providers and tourists. Descriptive analyses and
thematic analyses were applied to explain data.

The study revealed that: 1) there are two types of herbal based wellness
tourism focusing on body, mind and soul and; herbal based medical tourism. Thus,
4 tour programs/ routes were facilitated responding to tourist and other tourism
stakeholders’ demand. These includes: (1) tourism program on herbal based
health tourism for reformer oriented and mainstream oriented tourists; (2) tourism
program linking herbal based health tourism with other tourist destinations in
the area for mainstream oriented tourists; (3) tourism program linking herbal
based health tourism with neighboring countries (MCLT) for Gen Y of reformer
oriented and mainstream oriented tourists and; (4) tourism program on herbal based
health tourism for silver aged tourists. (2) tourism program linking herbal based
health tourism with other tourist destinations in the area; (3) tourism program
linking herbal based health tourism with neighboring countries (MCLT) (4)
tourism program on herbal based health tourism for silver aged tourists.

2) Four herbal products were created to enhance value added and value co-
creation with herbal based health tourism's activities including: turmeric gel, bee wax
lip balm, lemon grass balm and amomum biflorum jack soap. In addition, service

innovation were used to initiate (1) new good quality -herbal products and



designing wow-service to welcome tourist (2) developing new packaging, tourist
destination, interpretation and; (3) diversity of herbal products and services in
addition to distribution channels, tourist activities and tourism destination marketing.

3) The herbal based health tourism's business linking with neighboring
countries (MCLT) is classified into two types including tourism business and herbal
products. These businesses can be facilitated via community based tourism networks
and integrate the tour program as part of outbound tourism and inbound tourism

with travel agency collaboration.
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