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Abstract

The main objective of this research was to initiate the development of
tourism products to Luxury Community Based Tourism (LCBT); the case study of
Banchiang, Udon Thani and Khemmarat, Ubonratchathanai through Participatory
Action Research (PAR) method was used by applying tools and techniques such as
community forum, observation, informal interview, group meeting and workshops to
enhance stakeholders’ participation. Therefore, this community-based tourism
planning activated participation process of local communities, public sectors and
private sectors at the destinations. In addition, the project was well support by
stakeholders, especially local communities. Besides the development of tourism
products and services such as gastronomy and accommodation to LCBT, the
outcome of this project could be applied as a guideline to develop tourism using
community uniqueness. The LCBT process from this study form DREAMSS Model, the
community-based development model that can be identified as sustainable tourism
because communities” empowerment in decision making, planning and development
initiate sustainability. As a consequence, the model created participation process,
natural capital, social and cultural capital and human capital which is an innovation
process that bring communities uniqueness in products, services and activities to

branding and contribution of revenue in the communities.
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