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Abstract

This project aims to enhance local souvenir product and marketing communication planning
based on the local authenticity in order to enhance efficiency of SME entrepreneur in service
industry in beach areas of Nakornsrithammarat Province. This project utilizes mixed research
methodology for collecting data from the relevant stakeholders in the areas such as experts
from the academic sector, tourists. A public hearing will also be conducted with private and
public sector, NGO, academia, and SME entrepreneur in the area. The findings of this project
will cover marketing communication plan that consists of tourism market trends analysis,
target market analysis, customers’ needs, SWOT analysis on the three selected districts.
Marketing strategies, marketing communication plan and local/marketing activity year and the
development of local souvenir product will be based on local authenticity that comprise of
beauty, trendy and friendly aspects. The findings implication from this project will benefit

SME entrepreneur in the area, private and public sector.



