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Abstract

This research, Creative history cultural and local wisdom tourism
management model for community business in Historic Town Sukhothai and Associated
Historic Towns (Kamphaeng Phet, Phitsanulok and Phetchabun) Route, aimed to

1. Study and gather data of demands and supplies of creative history cultural and
local wisdom of community business to analyze potentialities of creative tourism.

2. Standardize and rank potentialities of community business in creative historical,
cultural and wisdom tourism as a guidance to elevate values and develop
community businesses to national and international standards.

3. Develop local products and activities of creative historical, cultural and wisdom
tourism for community business

4. Develop and study possibilities of setting management system for creative
historical, cultural and wisdom tourism in Historic Town Sukhothai and Associated

Historic Towns (Kamphaeng Phet, Phitsanulok and Phetchabun) Route

The study found out that there were 94 community tourism businesses categorized
to 3 types.

1. 13 community businesses in main area

2. 25 community businesses in secondary area

3. 56 community businesses in extra area



These businesses develop their managing potentialities into 3 ways; proactive
management, corrective management, confined management. Those potentialities were
applied to community business in 3 levels; the development of creative product
prototypes, creative activity prototypes and tourism sites and associated routes. The
tourism management was developed in human resources by developing 3 crucial
characteristics for people in tourism business.

1. Understanding of community management for creative tourism

2. Understanding tourism environment and systems

3. Understanding communication technologies and modern communications along
with understanding new purposes of World Heritage and being able to evaluate
possibilities of creative historical, cultural and wisdom tourism in Historic Town

Sukhothai and Associated Historic Towns ( Kamphaeng Phet, Phitsanulok and

Phetchabun) Route
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