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Abstract

Project Code: RUG6090023

Project Title: Knowledge Management: Water Management of Thailand
Inverstigator: Mrs. Wimonphon Baison

E-mail address: iandihome@gmail.com

Project Duration: 29™ September 2017 - 28" September 2018

“Knowledge Management: Water Management of Thailand” was the research on
the efforts to communicate findings of water management research projects supported
by Thailand Research Fund (TRF) to the general public in more effective ways according
to the current communication situation and challenges surrounding it by simplifying
information with awareness of accuracy, then producing various public relations tools; for
instance, news releases, articles, illustrations, infographics, short video clips, etc., before
presenting them through appropriate media channels both mass media and social media
particularly the Official Facebook Fanpage: Waree Witthaya. The project included
selection process of interesting and socially impactful research topics for further
activities; e.g., press conferences, press tours, and exhibitions. All activities under the
project were designed to meet 3 research objectives: (1) To communicate research
findings and innovations to various audiences or the general public; (2) To develop the
body of knowledge and understanding of water management aiming to raise awareness
and change people’s routines of using water; (3) To apply research findings and
innovations in water management of TRF to benefit local communities and the country.

The research project duration was a year, from 29" September 2017 to 28"
September 2018. The research findings showed that there were 37 research projects of
TRF related to water management presented to general public after being converted to
1,025 public relations materials which consisted of 635 materials for mass media
channels, 392 materials for social media channels, 2 press conferences, 1 press tour, and

2 exhibitions. Using the aforementioned materials through mass media channels



generated the public relations value up to 132,043,688 Thai Baht while the social media
efforts through the Official Facebook Fanpage: Waree Witthaya received 9,621 thumbs
up, 2,292 times of content sharing, and 431,606 times of post reaching.

Furthermore, the research findings indicated the key strategies for effective and
attractive research communication as follows: (1) Select a research topic related to the
current situation the general public feeling involved; (2) Simplify research information
and convert it to various types of public relations materials, then communicate them to
people through appropriate media channels; (3) Select a research topic having a forceful
impact on various stakeholders; 4) Use public relations materials to present research
information in a fast, concise and timely manner; 5) Focus on developing the body of
knowledge and understanding of water management in order that people could realize

benefits and value of water to all living creatures.

Recommendations

The suggestions for future research development are as follows: a further
research should be conducted with a cross-disciplinary approach so that the findings
could be more practically and widely applied; target group analysis is a recommended
instrument to identify local stakeholders which could be done by getting representatives
from related networks and local organizations engaged with activities of TRF. This effort
could also develop acknowledgement and more understanding of the ideas that
researches are able to be “closely involved with our everyday lives” and “practically
applied”. Furthermore, having activities with related networks and the local organizations
would help TRF create networks with them for more active and inclusive research

collaboration.
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