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ABSTRACT

This study aims to explore the motivation and reinforcing factors in pursue
studying in vocational education due to the decrease in number of students and high
attrition rate. This study employs the theory of motivation and the learning theory as
the core theories in exploring the motivational factors and positive reinforcements.
Four hundred and sixty-five respondents from six regions (North, South, East, Central,
Northern East and Bangkok) were collected by using purposive sampling technique.
Data from seven groups of respondents (i.e., the management team, student’s
secondary year 3, existing vocational students’ year 3, workers elders, guidance
teachers, and parents) were collected by interview. The thematic analysis was applied
to analyze and synthesize data. The triangulation technique was implemented in order

to validate data for accuracy.

The results were categorized into service provider (i.e. the vocational
management team) and customers (i.e. existing customers includes vocational school
students; prospects include secondary year 3 students, workers and elders; influencers
include guidance teachers and parents). The results show that the positive motivation
that influence on customers to pursue vocational schools are job opportunity,
personal preference and interesting curriculum, additional job and income
respectively. The positive reinforcements that influence on customers to pursue
vocational schools are recommendations from alumni and cousins, scholarship,
location and transport, time, parents’ support, teacher fame and internationalization

correspondingly.
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The reinforcers to drive students to graduate are compose of personal motives
(i.e. job opportunity, bright future), family and friends that counts as personal factors.
While environmental factors (i.e. rules and regulations, students’ plan assistant, and
school monitoring and controlling measure) are also found as important factors in

assisting students to graduate.

This study highlights in the importance of understanding the motivational
factors and positive reinforcing factors in order to persuade customers, prospects and
influencers. The study also provides a guideline in terms of the policy and strategy in
attracting prospects, maintaining students, and building a positive image for the

vocational education in Thailand for the sustainable growth.



